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ABSTRAK

PENGARUH PERSEPSI HARGA, BRAND IMAGE, DAN KUALITAS
LAYANAN TERHADAP MINAT BELI ULANG GO-RIDE DI JAKARTA
SELATAN

Oleh:
Haikal Farhan Marzuki

NPM: 183112340250525

Tugas Akhir di bawah bimbingan Dr, Eddy Guridno, S.E., M.Si.M.

Penelitian ini bertujuan untuk mengetahui pengaruh persepsi harga, brand image,
dan kualitas layanan terhadap minat beli ulang Go-Ride di Jakarta Selatan.
Penelitian ini dilakukan dengan pendekatan kuantitatif. Sumber data pada
penelitian ini adalah data primer yang didapat dengan menyebar kuesioner kepada
96 responden. Pengambilan sampel pada penelitian ini menggunakan teknik simple
random sampling. Setelah uji validitas dan uji reliabilitas dilakukan. data
dinyatakan valid dan reliabel. Teknik analisis data yang digunakan adalah uji
regresi linier berganda dan uji hipotesis yaitu uji-t. Hasil penelitian menunjukkan
bahwa persepsi harga berpengaruh positif dan signifikan terhadap minat beli ulang.,
brand image berpengaruh positif dan signifikan terhadap minat beli ulang., dan
kualitas layanan berpengaruh positif dan signifikan terhadap minat beli ulang.

Kata kunci: persepsi harga, brand image, kualitas layanan, minat beli ulang



ABSTRACT

THE INFLUENCE OF PRICE PERCEPTION, BRAND IMAGE, AND
SERVICE QUALITY ON GO-RIDE’S REPURCHASE INTENTION IN
SOUTH JAKARTA

By:
Haikal Farhan Marzuki

NPM: 183112340250525

Thesis under the guidance of Dr, Eddy Guridno, S.E., M.Si.M.

This study aims to determine the influence of price perception, brand image, and
service quality on Go-Ride’s repurchase intention in South Jakarta. This research
was conducted with a quantitative approach. The source of data in this study is
primary data obtained by distributing questionnaires to 96 respondents. Sampling
in this study was done using a simple random sampling technique. After validity
test and reliability test are carried out, the data is declared valid and reliable. The
data analysis technique used is multiple linear regression test and the hypothesis
test is t-test. The results showed that price perception has a positive and significant
effect on repurchase intention, brand.image has a positive and significant effect on
repurchase intention, and service quality has a positive and significant effect on
repurchase intention.

Keywords: price perception, brand image, service quality, repurchase intention
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