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ABSTRAK

PENGARUH STRATEGI KOMUNIKASI PEMASARAN,
BRAND AWARENESS DAN KEY OPINION LEADER
TERHADAP LOYALITAS KONSUMEN PADA
SAUSAGE KANZLER SINGLES
DI JAKARTA SELATAN
Oleh:
Ayu Septiani Fauziyah
NPM: 223402516123
Tugas akhir, dibawah bimbingan Bapak Dr. Elwisam, S.E.,M.M.

Penelitian ini bertujuan untuk menganalisis pengaruh strategi komunikasi
pemasaran, brand awareness dan key opinion leader terhadap loyaltas kosumen
Sausage Kanzler Singles di Jakarta Selatan. Data pada penelitian ini merupakan
data primer yang diperoleh melalui penyebaran kuesioner kepada 100 responden
yang pernah membeli dan mengkonsumsi produk Sausage Kanzler Singles.
Pengambilan sampel dilakukan dengan menggunakan teknik purposive sampling,
sementara analisis data digunakan menggunakan metode SEM-PLS dengan
bantuan prangkat lunak WarpPLS bersi 8.0. Hasil analisi menjukkan bahwa ketiga
variabel independent berpengaruh positif dan signifikan terhadap loyalitas
konsumen. Key opinion leader memiliki pengaruh yang paling dominan (=0,39),
diikuti dengan brand awareness (p=0,30) dan strategi komunikasi pemasaran
(B=0,26). Temuan ini mengindikasi bahwa peningkatan startegi komunikasi
pemasaram, penguatan brand awareness dan pemanfaatan key opinion leader dapat

meningkatkan loyalitas kosnumen Sausage Kanzler Singles di Jakarta Selatan.

Kata kunci: Strategi Komunikasi Pemasaran, Brand Awareness, Key Opinion

Leader, Loyalitas Konsumen.
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ABSTRACT

THE INFLUENCE OF MARKETING COMMUNICATION STRATEGY,
BRAND AWARENESS, AND KEY OPINION LEADER ON CONSUMER
LOYALTY FOR KANZLER SINGLES SAUSAGE IN SOUTH JAKARTA

By:

Ayu Septiani Fauziyah

Student ID: 223402516123

Final Project, under the supervision of Mr. Dr. Elwisam, S.E., M.M.

This research aims to analyze the influence of marketing communication strategies,
brand awareness, and key opinion leaders on consumer loyalty to Sausage Kanzler
Singles in South Jakarta. The data in this study is primary data obtained thru the
distribution of questionnaires to 100 respondents who have purchased and
consumed Sausage Kanzler Singles products. Sampling was conducted using
purposive sampling technigue, while data analysis was performed using the SEM-
PLS method with the help of WarpPLS version 8.0 software. The analysis results
showed that the three independent variables had a positive and significant effect on
consumer loyalty. Key opinion leader has the most dominant influence (f=0.39),
followed by brand awareness ($=0.30) and marketing communication strategy
(=0.26). The findings of this study indicate that improving marketing
communication strategies, strengthening brand awareness, and utilizing key
opinion leaders can enhance consumer loyalty for Sausage Kanzler Singles in South

Jakarta.

Keywords: Marketing Communication Strategy, Brand Awareness, Key Opinion

Leader, Consumer Loyalty.
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