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ABSTRAK

Nama . Syifa Azzahra
Program Studi : Ilmu Komunikasi
Judul :  Peran Humas Dalam Memperbaiki Citra Kementerian

Agama RI Melalui Program Kurma (Kuis Ramadan
Bersama Mas Marjan) di Instagram @kemenag_ri

Pembimbing . Yudha Pradhana, S.I.Kom., M.Si.

Kekeliruan unggahan penetapan 1 Ramadan 1446 H pada akun Instagram
@kemenag ri menimbulkan perhatian publik dan berpotensi memengaruhi citra
Kementerian Agama Republik Indonesia. Penelitian ini bertujuan menganalisis
peran Humas Kementerian Agama RI dalam memperbaiki citra melalui Program
KURMA dengan menggunakan @ Teori [mage Restoration. Penelitian
menggunakan pendekatan kualitatif deskriptif melalui wawancara, dokumentasi,
dan observasi media sosial. Hasil | penelitian menunjukkan bahwa Humas
menerapkan strategi reducing offensiveness dengan meredam respons publik
melalui komunikasi santai dan Program KURMA, strategi corrective action
melalui penghapusan serta pengunggahan ulang informasi yang benar, dan strategi
mortification melalui pengakuan kesalahan secara humoris di kolom komentar.
Strategi denial dan evasion of responsibility tidak digunakan. Temuan penelitian
juga menunjukkan bahwa meskipun kesalahan unggahan menimbulkan perhatian
dan berbagai tanggapan dari publik; persepsi masyarakat terhadap Kementerian
Agama tetap berada dalam kondisi yang relatif stabil. Respons yang cepat,
komunikatif, serta interaksi melalui media sosial membantu menjaga citra
lembaga di mata publik. Penelitian ini menyimpulkan bahwa pemanfaatan
Instagram secara cepat, adaptif, dan interaktif efektif dalam menjaga stabilitas

citra dan mempertahankan kepercayaan publik di ruang digital.

Kata Kunci: Public Relations, Citra, Image Restoration, Instagram.
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ABSTRACT

Name o Syifa Azzahra
Study Program o Ilmu Komunikasi
Tittle . The Role of Public Relations in Improving the Image of

the Indonesian Ministry of Religious Affairs Through
the Kurma Program (Kuis Ramadan Bersama Mas
Marjan) on Instagram @kemenag_ri

Mentor : Yudha Pradhana, S.1.Kom., M.Si.

The error in the upload of the determination of 1 Ramadan 1446 H on the
Instagram account @kemenag ri attracted public attention and had the potential
to affect the image of the Ministry of Religious Affairs of the Republic of
Indonesia. This study aims to analyze the role of the Public Relations of the
Ministry of Religious Affairs in restoring the institutional image through the
KURMA Program by using the Image Restoration Theory. This research employed
a descriptive qualitative approach through interviews, documentation, and social
media observation. The results of the study show that the Public Relations applied
the reducing offensiveness strategy by mitigating public responses through casual
communication and the KURMA Program, the corrective action strategy by
deleting and re-uploading the correct information, and the mortification strategy
by acknowledging the mistake humorously in the comment section. The strategies
of denial and evasion of responsibility were not used. The findings also indicate
that although the upload error generated public attention and various responses,
public perception toward the Ministry of Religious Affairs remained relatively
stable. Quick, communicative responses and interaction through social media
helped maintain the institution’s image in the eyes of the public. This study
concludes that the use of Instagram in a rapid, adaptive, and interactive manner
is effective in maintaining image stability and sustaining public trust in the digital

communication environment.

Keywords: Public Relations, Image, Image Restoration, Instagram.
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