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ABSTRAK  

 

 

Pergeseran makna kesenian Ondel-ondel yang semula merupakan simbol sakral 

budaya Betawi menjadi hiburan jalanan dan komoditas ekonomi, sehingga 

memunculkan citra negatif di masyarakat. Kondisi tersebut mendorong 

Komunitas Ondel-ondel Jakarta (KOODJA) untuk melakukan berbagai strategi 

komunikasi guna memulihkan citra ondel-ondel sebagai warisan budaya yang 

bermartabat. Penelitian ini menggunakan Teori Citra dari Frank Jefkins yang 

menitikberatkan pada enam jenis citra, meliputi mirror image, current image, 

wished image, corporate image, multiple image, serta citra baik dan citra buruk. 

Penelitian menggunakan paradigma konstruktivis dengan pendekatan kualitatif 

deskriptif dan metode studi kasus. Teknik pengumpulan data dilakukan melalui 

wawancara mendalam, observasi, serta dokumentasi, dengan pemilihan 

informan secara purposive. Analisis data dilakukan melalui reduksi data, 

penyajian data, dan penarikan kesimpulan, sedangkan keabsahan data diuji 

melalui triangulasi sumber. Hasil penelitian menunjukkan bahwa strategi 

komunikasi KOODJA dilakukan melalui edukasi budaya, pelibatan komunitas, 

pertunjukan seni, serta pemanfaatan media sosial Instagram sebagai sarana 

publikasi digital. Strategi ini mampu membangun pemahaman masyarakat, 

mengubah persepsi negatif, serta memperkuat citra ondel-ondel sebagai identitas 

budaya Betawi. Penelitian menyimpulkan bahwa strategi komunikasi berbasis 

komunitas dan media digital efektif dalam merekonstruksi citra budaya 

tradisional di tengah tantangan modernisasi. ada berapa jumlah kata dalam 

kalima tersebut.  

 

Kata kunci: strategi komunikasi, citra budaya, pelestarian budaya, media sosial, 

komunitas budaya
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ABSTRACT 

 

The shift in the meaning of Ondel-ondel art, which was originally a sacred symbol 

of Betawi culture, has transformed into street entertainment and an economic 

commodity, thereby creating a negative image in society. This condition has 

encouraged the Jakarta Ondel-Ondel Community (KOODJA) to implement various 

communication strategies to restore the image of ondel-ondel as a dignified cultural 

heritage. This study employs the Image Theory proposed by Frank Jefkins, which 

emphasizes six types of image, namely mirror image, current image, wished image, 

corporate image, multiple image, as well as positive and negative images. The 

research uses a constructivist paradigm with a descriptive qualitative approach 

and a case study method. Data collection techniques were conducted through in-

depth interviews, observations, and documentation, with informants selected 

through purposive sampling. Data analysis was carried out through data reduction, 

data presentation, and conclusion drawing, while the validity of the data was tested 

through source triangulation. The results of the study indicate that KOODJA’s 

communication strategy is implemented through cultural education, community 

engagement, art performances, and the utilization of Instagram social media as a 

digital publication platform. This strategy is able to build public understanding, 

change negative perceptions, and strengthen the image of ondel-ondel as a Betawi 

cultural identity. The study concludes that community-based communication 

strategies and digital media are effective in reconstructing the image of traditional 

culture amid the challenges of modernization. 

Keywords: communication strategy, cultural image, cultural preservation, social 

media, cultural community. 
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