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ABSTRAK

Perkembangan media sosial, khususnya Instagram, mendorong pelaku usaha
memanfaatkan platform digital sebagai sarana promosi untuk memperkenalkan
merek kepada audiens. Jogja Billiard Margonda merupakan salah satu tempat
hiburan yang menggunakan akun Instagram @jogjabilliard.margonda untuk
menyampaikan konten promosi kepada mahasiswa di kawasan Margonda, Depok.
Penelitian ini bertujuan untuk menganalisis tahapan brand awareness pengunjung
terhadap promosi digital melalui akun Instagram tersebut. Penelitian menggunakan
pendekatan kualitatif dengan metode deskriptif melalui wawancara mendalam
dengan pengelola akun dan mahasiswa sebagai audiens, observasi terhadap konten
Instagram, serta dokumentasi arsip unggahan. Analisis data menggunakan konsep
brand awareness dari David A. Aaker yang meliputi tahapan unaware of brand,
brand recognition, brand recall, dan top of mind. Hasil penelitian menunjukkan
bahwa tingkat brand awareness mahasiswa terhadap Jogja Billiard Margonda
berada pada tahapan yang berbeda, di mana sebagian informan masih berada pada
tahap unaware of brand, sementara sebagian lainnya berada pada tahap brand
recognition dan brand recall setelah terpapar konten promosi digital di Instagram.
Namun demikian, Jogja Billiard Margonda belum sepenuhnya menempati posisi
top of mind di benak seluruh informan. Oleh karena itu, promosi digital melalui
Instagram memiliki peran dalam membentuk brand awareness mahasiswa,
meskipun penguatan identitas merek dan konsistensi konten masih diperlukan
untuk meningkatkan posisi merek agar dapat mencapai tahap top of mind.

Kata kunci: promosi digital, Instagram, brand awareness, Aaker, Jogja Billiard

Margonda.

Xi



ABSTRACT

The development of social media, particularly Instagram, has encouraged
businesses to utilize digital platforms as promotional tools to introduce their brands
to audiences. Jogja Billiard Margonda is one of the entertainment venues that uses
the Instagram account @jogjabilliard.margonda to share promotional content with
students in the Margonda area, Depok. This study aims to analyze the stages of
visitors’ brand awareness toward digital promotions delivered through the
Instagram account. The research uses a qualitative descriptive approach with data
collected through in-depth interviews with the account manager and students as the
audience, observation of Instagram content, and documentation of archived posts.
Data analysis applies the brand awareness concept developed by David A. Aaker,
which includes the stages of unaware of brand, brand recognition, brand recall, and
top of mind. The results show that students’ brand awareness of Jogja Billiard
Margonda varies across different stages. Some informants are still at the unaware
of brand stage, while others have reached the brand recognition and brand recall
stages after being exposed to digital promotional content on Instagram. However,
Jogja Billiard Margonda has not yet fully occupied the top of mind position among
all informants. Therefore, digital promotion through Instagram plays a role in
shaping students’ brand awareness, although strengthening brand identity and
maintaining content consistency are still needed to achieve the top of mind stage.

Keywords: digital promotion, Instagram, brand awareness, Aaker, Jogja Billiard

Margonda.
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