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ABSTRAK 

Nama : Ines Martinda Ningtyas 

Program Studi : Ilmu Komunikasi 

Judul : Desain Komunikasi Visual Maskot “Mas Pro & Bang Ipan” 

Di Badan Pengembangan Sumber Daya Manusia Kementerian 

Pekerjaan Umum 

Penelitian ini membahas bagaimana elemen desain komunikasi visual pada 

maskot “Mas Pro & Bang Ipan” merepresentasikan nilai, budaya, dan identitas 

Badan Pengembangan Sumber Daya Manusia (BPSDM) Kementerian Pekerjaan 

Umum. Menggunakan paradigma konstruktivisme dan metode kualitatif deskriptif 

dan data diperoleh melalui wawancara, observasi, dan dokumentasi. Hasil 

penelitian menunjukkan bahwa warna, bentuk, ekspresi, dan atribut visual pada 

maskot secara konsisten mencerminkan profesionalisme, kolaborasi, serta 

semangat pelayanan publik. Maskot berfungsi sebagai media komunikasi visual 

yang memperkuat citra lembaga di media cetak maupun digital. Penelitian ini 

diharapkan dapat memperkaya kajian desain komunikasi visual pada lembaga 

pemerintahan serta menjadi referensi dalam pengembangan media representatif 

berbasis visual di instansi publik.  

 

Kata kunci: Desain Komunikasi Visual, Maskot, Identitas Organisasi, BPSDM 

Kementerian PU.  
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ABSTRACT 

Name : Ines Martinda Ningtyas 

Study Program : Communication Science 

Title : Visual Communication Design Of The Mascots “Mas Pro & 

Bang Ipan” At The Human Resources Development Agency Of 

The Ministry Of Public Works 

This study analyzes how the visual communication design elements of the 

mascots “Mas Pro & Bang Ipan” represent the values, culture, and organizational 

identity of the Human Resources Development Agency (BPSDM) of the Ministry of 

Public Works. Using a constructivist paradigm and descriptive qualitative 

approach, data were collected through interviews, observations, and 

documentation. The findings show that the mascots’ visual elements likes color, 

form, expression, and attributes consistently reflect professionalism, collaboration, 

and public service values. The mascots function as effective visual communication 

media that strengthen institutional image and enhance information delivery across 

print and digital platforms. This study contributes to the development of visual 

communication design research within public institutions and provides a reference 

for creating visual-based representational media in governmental organizations.  

 

Keywords: Visual Communication Design, Mascot, Organizational Identity, 

BPSDM Ministry of Public Works. 
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