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ABSTRAK 

Nama                      : Carlota Maura Indriyani 

Program Studi       : Ilmu Komunikasi 

Judul                  : Analisis penerapan The Circular Model of SOME “UPT 

Radio Teman” dalam Pengelolaan Konten Program Siaran 

Talkshow melalui Media Sosial Instagram 

@temanfmradio. 

Pembimbing          : Nieke Monika Kulsum, S.E., M.Si 

Penelitian ini menganalisis penerapan Circular Model of SOME pada UPT Radio 

Teman dalam pengelolaan konten program siaran talkshow melalui Instagram 

@temanfmradio. Penelitian dilatarbelakangi oleh kebutuhan Radio Teman sebagai 

lembaga penyiaran publik daerah untuk beradaptasi dengan perkembangan media 

digital melalui pemanfaatan Instagram sebagai media pendukung siaran. Analisis 

menggunakan teori Circular Model of SOME dari Regina Luttrell yang mencakup 

tahapan Share, Optimize, Manage, dan Engage. Penelitian ini menggunakan 

pendekatan kualitatif deskriptif dengan paradigma konstruktivis. Data 

dikumpulkan melalui wawancara, observasi, dan dokumentasi serta diuji 

keabsahannya melalui triangulasi sumber. Hasil penelitian menunjukkan bahwa 

pengelolaan konten telah mencerminkan tahapan Share melalui perencanaan dan 

distribusi konten, Optimize melalui penyesuaian format dan waktu unggah, 

Manage melalui pengelolaan interaksi dan evaluasi kinerja, serta Engage melalui 

upaya membangun komunikasi dua arah dengan audiens. Penelitian ini 

menyimpulkan bahwa model tersebut membantu memetakan strategi pengelolaan 

media sosial pada lembaga penyiaran publik, meskipun masih memerlukan 

penguatan pada aspek optimalisasi dan keterlibatan audiens. 

Kata Kunci: Instagram, Pengelolaan Konten, Program Siaran Talkshow, Penerapan 

The Circular Model of SOME, UPT Radio Teman
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ABSTRACT 

Name                      : Carlota Maura Indriyani 

Study Program       : Communication Science 

Title                            : Analysis of the application of The Circular Model of SOME 

“UPT Radio Teman” in Managing Talkshow Broadcast 

Program Content via Instagram Social Media 

@temanfmradio. 

Counsellor             : Nieke Monika Kulsum, S.E., M.Si 

This study analyzes the application of the Circular Model of SOME at UPT Radio 

Teman in managing talk show broadcast program content through Instagram 

@temanfmradio. The research is motivated by the need for Radio Teman as a 

regional public broadcasting institution to adapt to the development of digital 

media by utilizing Instagram as a supporting medium for broadcasting. The 

analysis uses the Circular Model of SOME theory by Regina Luttrell which includes 

the stages of Share, Optimize, Manage, and Engage. This study uses a descriptive 

qualitative approach with a constructivist paradigm. Data were collected through 

interviews, observations, and documentation and tested for validity through source 

triangulation. The results show that content management has reflected the stages of 

Share through content planning and distribution, Optimize through adjusting the 

format and upload time, Manage through managing interactions and performance 

evaluation, and Engage through efforts to build two-way communication with the 

audience. This study concludes that the model helps map social media management 

strategies at public broadcasting institutions, although it still requires 

strengthening in the aspects of optimization and audience engagement. 

Keywords: Instagram, Content Management, Talk Show Broadcast Program, 

Implementation of the Circular Model of SOME, UPT Radio Teman 
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