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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh motif penggunaan konten
TikTok (@bolo runners terhadap kepuasan followers. Penelitian menggunakan
pendekatan kuantitatif dengan metode survei eksplanatif. Data dikumpulkan melalui
kuesioner kepada followers @bolo runners. Sampel ditentukan menggunakan rumus
Slovin dengan tingkat kesalahan 10%, sehingga diperoleh 92 responden. Teknik sampling
menggunakan random sampling. Hasil analisis deskriptif menunjukkan bahwa variabel
motif penggunaan dan kepuasan followers berada pada kategori tinggi. Analisis
inferensial menunjukkan adanya hubungan positif antara motif penggunaan dan kepuasan
followers, yang ditunjukkan oleh nilai koefisien korelasi (r). Hasil uji t menunjukkan nilai
signifikansi <0,001, yang mengindikasikan adanya pengaruh signifikan. Uji F
menghasilkan nilai signifikansi <0,001, sehingga model regresi dinyatakan layak.
Besarnya pengaruh ditunjukkan melalui nilai koefisien determinasi (R?) sebesar 85,4%,
yang menunjukkan bahwa kepuasan followers dipengaruhi oleh motif penggunaan

konten TikTok.

Kata Kunci: Motif Penggunaan, TikTok, Uses and Gratifications, Kepuasan Followers
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ABSTRACT

This study aims to analyze the effect of the motive for using @bolo runners
TikTok content on followers satisfaction. The study uses a quantitative approach with an
explanatory survey method. Data were collected through questionnaires given to
@bolo_runners followers. The sample was determined using the Slovin formula with a
10% error rate, resulting in 92 respondents. The sampling technique used was random
sampling. Descriptive analysis results show that the variables of usage motives and
followers satisfaction are in the high category. Inferential analysis shows a positive
relationship between usage motives and followers satisfaction, as indicated by the
correlation coefficient (r) value. The t-test results show a significance value of <0.001,
indicating a significant effect. The F test produced a significance value of <0.001, so the
regression model was declared feasible. The magnitude of the effect was shown by the
coefficient of determination (R?) value of 85.4%, which indicated that followers

satisfaction was influenced by the motive for using TikTok content.

Keywords: Motive for Use, TikTok, Uses and Gratifications, Followers Satisfaction
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