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ABSTRAK

Nama : Shafa Alya Nasukha Putri

NPM : 223516516079

Program Studi : [lImu Komunikasi

Judul Skripsi : Peran Public Relations PT Lativi Media Karya (TvOne)

dalam Mempertahankan Citra Perusahaan melalui Program
“Renungan Jiwa”

Dosen Pembimbing : Swastiningsih, S.E., M.Si.

Penelitian ini bertujuan untuk mengetahui peran Public Relations PT Lativi Media
Karya (tvOne) dalam mempertahankan citra perusahaan melalui program offline
“Renungan Jiwa”. Di tengah persaingan industri media yang semakin ketat dan
perubahan pola konsumsi informasi masyarakat, perusahaan media perlu
membangun hubungan yang lebih dekat dengan publik. Program “Renungan Jiwa”
menjadi salah satu kegiatan komunikasi yang dilakukan tvOne untuk memperkuat
kedekatan dengan masyarakat sekaligus membangun citra perusahaan yang positif.
Penelitian ini menggunakan metode kualitatif dengan pendekatan deskriptif. Teknik
pengumpulan data dilakukan melalut wawancara mendalam, observasi, dan
dokumentasi. Informan penelitian terdiri dari key informan yaitu Humas /
Government and Community Relations tvOne, informan internal dari bagian Media
Relations, serta informan eksternal yang merupakan peserta dan penonton program
“Renungan Jiwa”. Analisis data dilakukan melalui tahapan reduksi data, penyajian
data, dan penarikan kesimpulan. Hasil penelitian menunjukkan bahwa Public
Relations tvOne menjalankan beberapa tahapan komunikasi dalam pelaksanaan
program tersebut, yaitu pencarian fakta, perencanaan program, pelaksanaan
komunikasi, serta evaluasi kegiatan. Program “Renungan Jiwa” menjadi sarana
komunikasi langsung antara perusahaan dan masyarakat yang mampu membangun
kedekatan emosional serta memperkuat persepsi positif terhadap tvOne. Dengan
demikian, program offline “Renungan Jiwa’ menjadi salah satu strategi
komunikasi Public Relations tvOne dalam mempertahankan citra perusahaan di
tengah persaingan industri media.

Kata kunci: Public Relations, citra perusahaan, komunikasi organisasi,
program offline, tvOne.
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ABSTRACT
Name : Shafa Alya Nasukha Putri
NPM : 223516516079
Program : communication science
Title : The Role of Public Relations at PT Lativi Media Karya

(TvOne) in Maintaining the Company's Image through the “Renungan Jiwa”
Program

supervising professor : Swastiningsih, S.E., M.Si.

This study aims to determine the role of Public Relations at PT Lativi Media Karya
(tvOne) in maintaining the company's image through the offline program
“Renungan Jiwa” (Reflections of the Soul). Amidst increasingly fierce competition
in the media industry and changes in the way people consume information, media
companies need to build closer relationships with the public. The “Renungan Jiwa”
program is one of the communication activities carried out by tvOne to strengthen
its relationship with the community while building a positive corporate image. This
study uses a qualitative method with a descriptive approach. Data collection
techniques were carried out through in-depth interviews, observation, and
documentation. The research informants consisted of key informants, namely
tvOne's Public Relations '/ Government and Community Relations, internal
informants from the Media Relations department, and external informants who
were participants and viewers of the “Renungan Jiwa "’ program. Data analysis was
carried out through the stages of data reduction, data presentation, and conclusion
drawing. The results of the study show that tvOne's Public Relations carried out
several stages of communication in the implementation of the program, namely fact-
finding, program planning, communication implementation, and activity evaluation.
The “Renungan Jiwa” program serves as a direct communication channel between
the company and the public, capable of building emotional closeness and
strengthening positive perceptions of tvOne. Thus, the offline “Renungan Jiwa”
program is one of tvOne's Public Relations communication strategies in
maintaining the company's image amid competition in the media industry.

Keywords: Public Relations, corporate image, organizational communication,
offline program, tvOne.
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