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ABSTRAK

Penelitian ini bertujuan mengetahui besaran pengaruh brand ambassador Baeckhyun
EXO di Instagram (@allobank terhadap minat menggunakan layanan Allo Bank.
Penelitian menggunakan pendekatan kuantitatif eksplanatif dengan 100 responden
yang dipilih melalui purposive sampling. melalui uji korelasi Pearson, regresi linear
sederhana, dan koefisien determinasi.Hasil penelitian menunjukkan korelasi positif
kuat sebesar 0,678 dengan signifikansi 0,001 antara repetisi pemberitaan dan
tingkat persepsi mahasiswa. Uji-T menghasilkan t-hitung 9,126 (signifikansi

0,001), yang berarti terdapat pengaruh signifikan. Brand ambassador Baekhyun
EXO di Instagram @allobank memiliki pengaruh kuat dan signifikan terhadap
minat menggunakan layanan Allo Bank, sejalan dengan Teori Kredibilitas Sumber.
Instagram terbukti berperan penting dalam membentuk opini publik generasi muda.

Kata Kunci: brand ambassador, Instagram, minat menggunakan layanan, bank
digital, Teori Kredibilitas Sumber, Backhyun EXO.
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ABSTRAC

This study aims to determine the influence of Baekhyun EXO's brand
ambassadorship on Instagram @allobank on interest in using Allo Bank services.
The study used a quantitative explanatory approach with 100 respondents selected
through purposive sampling. The results were analyzed using Pearson correlation
tests, simple linear regression, and the coefficient of determination. The results
showed a strong positive correlation of 0.678 with a significance level of 0.001
between news repetition and students' perception levels. The t-test yielded a t-count
of 9.126 (significance level of 0.001), indicating a significant effect. Baekhyun
EXO's brand ambassadorship on Instagram @allobank has a strong and significant
influence on interest in using Allo Bank services, in line with the Source Credibility
Theory. Instagram has been shown to play a significant role in shaping public
opinion among the younger generation.

Keywords: brand ambassador, Instagram, interest in using services, digital
banking, Source Credibility Theory, Baekhyun EXO.
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