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ABSTRAK

Nama : Zahra Cinta Aurelia
Program Studi : llmu Komunikasi
Judul . Strategi Corporate Communication PT. Graha

Sarana Duta (TelkomProperty) Dalam
Mempertahankan Citra Perusahaan Melalui
Program CSR “BIRAWA Rumah Ibadah”

Pembimbing : Yudha Pradhana, S.Ikom, M.Si

Dalam era globalisasi yang ditandai dengan meningkatnya tuntutan
transparansi dan tanggung jawab sosial, citra perusahaan menjadi aset strategis
yang berpengaruh terhadap kepercayaan publik, reputasi, dan keberlanjutan
bisnis. Perusahaan tidak hanya dinilai dari kinerja finansial, tetapi juga dari
kontribusi sosial yang diwujudkan melalui program Corporate Social
Responsibility (CSR) sebagai bagian dari strategi- Corporate Communication.
Penelitian ini bertujuan untuk menganalisis strategi Corporate Communication
PT. Graha Sarana Duta (TelkomProperty) dalam mempertahankan citra
perusahaan melalui program CSR “BIRAWA Rumah Ibadah”. Penelitian ini
menggunakan pendekatan kualitatif dengan metode kualitatif deskriptif, dengan
teknik pengumpulan data melalui - wawancara mendalam, observasi, dan
dokumentasi. Analisis data dilakukan dengan menggunakan Teori Four Steps of
Public Relations serta Teori Legitimasi. Hasil penelitian menunjukkan bahwa
strategi Corporate Communication TelkomProperty dilaksanakan secara
sistematis dan terstruktur, dimulai dari pemetaan kebutuhan masyarakat pada
tahap fact finding, perencanaan program yang selaras dengan visi, misi, dan
prinsip keberlanjutan perusahaan, pelaksanaan program melalui kegiatan
pembersihan rumah ibadah, pemberian donasi kebersihan, serta edukasi
pemeliharaan gedung yang dikomunikasikan secara terbuka, hingga evaluasi
program berdasarkan respons dan umpan balik masyarakat. Program CSR
BIRAWA Rumah Ibadah terbukti mampu memberikan manfaat nyata bagi
masyarakat, memperkuat kepercayaan publik, mempertahankan citra positif
perusahaan, serta membangun legitimasi sosial TelkomProperty secara
berkelanjutan.

Kata kunci: Strategi, Corporate Communication, citra perusahaan, csr



ABSTRACT

Name : Zahra Cinta Aurelia
Study Program : Communication Science
Title : Corporate Communication Strategy Of Pt. Graha

Sarana Duta (Telkomproperty) In Maintaining
The Company's Image Through The "Birawa
House Of Worship™ Csr Program

Supervisor : Yudha Pradhana, S.lkom, M.Si

In the era of globalization characterized by increasing demands for
transparency and social responsibility, corporate image has become a strategic
asset influencing public trust, reputation, and business sustainability. Companies
are no longer assessed solely based on financial performance but also on their
social contributions, which are manifested through Corporate Social
Responsibility (CSR) programs as part of Corporate Communication strategies.
This study aims to analyze the Corporate Communication strategy of PT. Graha
Sarana Duta (TelkomProperty) in maintaining its corporate image through the
CSR program “BIRAWA Rumah Ibadah.” This research employs a qualitative
approach using a qualitative description method, with data collected through in-
depth interviews, observation, and documentation. Data analysis is conducted
using the Four Steps of Public Relations theory and Legitimacy Theory. The
findings indicate that TelkomProperty’s Corporate Communication strategy is
implemented in a systematic and structured manner, starting from community
needs identification at the fact-finding stage, followed by program planning
aligned with the company’s vision, mission, and sustainability principles,
implementation through  house-of-worship cleaning activities, provision of
cleaning equipment donations, and building —maintenance education
communicated transparently to the public, and concluded with program
evaluation based on community responses and feedback. The CSR program
“BIRAWA Rumah lbadah™ is proven to provide tangible benefits to the
community, strengthen public trust, maintain a positive corporate image, and
build sustainable social legitimacy for TelkomProperty.

Keyword: Strategy, Corporate Communication, corporate image, csr
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