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ABSTRAK

PENGARUH BRAND IMAGE, KUALITAS PRODUK DAN ELECTRONIC
WORD OF MOUTH TERHADAP KEPUTUSAN PEMBELIAN PRODUK
HAND AND BODY LOTION MARINA DI JAKARTA SELATAN

Oleh: Shakira Maharani
NPM: 213402516367

Tugas Akhir, di bawah bimbingan Dr. Drs. Suadi Sapta Putra, M.Si.M.

Tujuan dari penelitian ini adalah uuntuk mengevaluasi pengaruh brand
image, kualitas produk, serta electronic word of mouth terhadap keputusan
pembelian Marina Hand and Body Lotion di wilayah Jakarta Selatan. Penelitian ini
menggunakan data primer yang diperoleh melalui kuesioner terhadap 100
responden pengguna Marina Hand and Body Lotion Jakarta Selatan. Data dianalisis
menggunakan regresi linear berganda dan diolah dengan software IBM SPSS 25.0.
Hasil penelitian ini menunjukkan bahwa brand image, kualitas produk, serta
electronic word of mouth berpengaruh positif dan signifikan terhadap keputusan
pembelian Marina Hand and Body Lotion di Jakarta Selatan. Temuan ini diharapkan
dapat memberikan wawasan bagi merek Hand and Body Lotion Marina dalam
memahami serta memenuhi kebutuhan konsumen, sehingga pada akhirnya
mendorong minat konsumen untuk lebih tertarik dalam pengambilan keputusan

pembelian produk.

Kata Kunci : Brand Image, Kualitas Produk, Electronic Word of Mouth dan

Keputusan Pembelian.



ABSTRACT

THE INFLUENCE OF BRAND IMAGE, PRODUCT QUALITY AND
ELECTRONIC WORD OF MOUTH ON THE DECISION TO PURCHASE
HAND AND BODY LOTION MARINA PRODUCTS IN SELATAN JAKARTA

By: Shakira Maharani
NPM: 213402516367

Final Project, under the guidance of Dr. Drs. Suadi Sapta Putra, M.Si.M.

This goal of this research is to determine how brand image, product quality,
and electronic word of mouth impact Marina Hand and Body Lotion purchasing
decisions in South Jakarta. The primary data for this research were obtained from
questionnaires distributed to 100 respondents in South Jakarta regarding their use
of Marina Hand and Body Lotion. The data were analyzed using multiple linear
regression analysis and processed via [BM SPSS 25.0 sofiware. The study's finding
indicates that brand image, product quality, and electronic word of mouth all have
positive and significant impact on Marina Hand and Body Lotion purchasing
decisions in South Jakarta. The study s findings are expected to assist Marina and
Body Lotion better fulfill and comprehend consumer requests in the future, resulting

in continued interest in their products.

Keywords: Brand Image, Quality Product, Electronic Word of Mouth and

Purchasing Decisions.
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