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ABSTRAK 

 

PENGARUH KUALITAS PELAYANAN, CUSTOMER EXPERIENCE DAN 

BRAND EXPERIENCE TERHADAP MINAT BELI ULANG PADA J.CO 

COFFEE DI JAKARTA SELATAN 

Oleh : Nadira Sarma Husnul Al Fiah 

NPM : 213402516328 

Tugas Akhir ini dibawah bimbingan Dr.Drs.Suadi Sapta Putra,M.Si.M. 

 

 Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh 

kualitas pelayanan, customer experience, dan brand experience terhadap minat beli 

ulang pada J.CO Coffee di Jakarta Selatan. Populasi pada penelitian ini 

menggunakan teknik random sampling yang mana populasi yang diambil berjumlah 

100 orang. Pengumpulan data menggunakan metode kuesioner dengan skala likert 

dan teknik analisis data menggunakan Analisis Linier Berganda dan menggunakan 

program Statistical Product and Service Solution (SPSS) versi 30.0. Hasil 

penelitian menunjukkan bahwa kualitas pelayanan berpengaruh secara positif dan 

signifikan terhadap minat beli ulang pada J.CO Coffee di Jakarta Selatan. Customer 

experience berpengaruh secara positif dan signifikan terhadap minat beli ulang pada 

J.CO Coffee di Jakarta Selatan. Brand experience berpengaruh secara positif dan 

signifikan terhadap minat beli ulang pada J.CO Coffee di Jakarta Selatan 

 

Kata Kunci : 

 

 

 

Kualitas pelayanan, Customer experience, Brand experience dan 

Minat Beli Ulang 



 

 

 

 

ABSTRACT 

 

THE  EFFECT OF SERVICE QUALITY, CUSTOMER EXPERIENCE, 

AND BRAND EXPERIENCE REPURCHASE INTENTION AT J.CO 

COFFEE IN SOUTH JAKARTA 

 

By: Nadira Sarma Husnul Al Fiah  

213402516328 

This final project is under the supervision of Dr. Drs. Suadi Sapta Putra, M.Si., M. 

 

This study aims to determine and analyze the effect of service quality, 

customer experience, and brand experience on repurchase intention at J.CO Coffee 

in South Jakarta. The population in this study used a random sampling technique 

where the population taken was 100 people. Data collection used a questionnaire 

method with a Likert scale and data analysis techniques using Multiple Linear 

Analysis and using the Statistical Product and Service Solution (SPSS) program 

version 30.0. The results showed that service quality had a positive and significant 

effect on repurchase intention at J.CO Coffee in South Jakarta. Customer 

experience had a positive and significant effect on repurchase interest at J.CO 

Coffee in South Jakarta. Brand experience had a positive and significant effect on 

repurchase intention at J.CO Coffee in South Jakarta. 

 

Keywords : Service Quality, Customer Experience, Brand Experience, 

Repurchase Interest 
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