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ABSTRACT 

Name : Venessa Emmanuel Simatupang 

NPM : 223516516554 

Study Program : Ilmu Komunikasi 

Title : The Use of Digital Media by Public Relations at  
  Indonesia’s Ministry of Religious Affairs in Building 
  Public Information Service Quality and A Positive  
  Institutional Image  

Counsellor : Ariandi Putra, S.I.Kom., M.Si 
 
The Ministry of Religious Affairs of the Republic of Indonesia is a state ministry 
responsible for government affairs of religion. In the digital age, its public 
relations function, through the Bureau of Public Relations and Communications 
(HKP), is required to utilise digital media effectively as a means of disseminating 
public information and fostering a positive institutional image. This study 
analyses how the Ministry’s public relations department uses digital media to 
improve the quality of public information services and strengthen the institution’s 
positive image. This research applies Image Theory as an analytical framework 
and employs a qualitative descriptive approach. Data were collected through 
interviews, observation, and documentation involving informants from within the 
HKP Bureau and members of the public who use the Ministry’s digital media 
platforms. The findings show that the use of digital media through the official 
website and social media significantly contributes to improving the quality of 
public information services, as indicated by ease of access, clarity of messages, 
up-to-date information, and responsiveness to public needs. The image of the 
Ministry of Religious Affairs is reflected through Mirror Image, Current Image, 
Multiple Image, Corporate Image, Wish Image, and Performance Image, which 
generally demonstrate that digital media use by the public relations department 
plays an important role in improving service quality while simultaneously 
building a positive institutional image in the eyes of the public. 
 
Keywords: Digital media, Public Relations, Public Information Services, Image, 
Ministry of Religious Affairs of the Republic of Indonesia 
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