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ABSTRAK 

 

Nama                      : Vanya Rhaisya Putri  

Program Studi    :  Program Studi Ilmu Komunikasi  

Judul                  :  Pengaruh Social Judgment Terhadap Perilaku Oversharing 

   Melalui Instagram Stories Pada Generasi Z (Survei 

Mahasiswa/I Aktif Ilmu Komunikasi 2025/2026) 

Pembimbing       :  Nursatyo,S.Sos.M.Si 

 

Instagram Stories merupakan salah satu fitur Instagram yang memungkinkan pengguna 

membagikan foto, video, maupun teks secara singkat dan sementara, sehingga banyak 

dimanfaatkan oleh Generasi Z untuk mengekspresikan diri, berbagi aktivitas, serta 

berinteraksi dengan orang lain. Dalam penggunaannya, unggahan di Instagram Stories 

sering kali dipengaruhi oleh cara individu menilai dan mempertimbangkan pandangan 

orang lain, yang dalam penelitian ini dikaji menggunakan teori Social Judgment. 

Berdasarkan hal tersebut, penelitian ini bertujuan untuk menganalisis pengaruh Social 

Judgment terhadap perilaku oversharing di Instagram Stories pada mahasiswa/i 

Generasi Z Program Studi Ilmu Komunikasi Universitas Nasional. Penelitian ini 

menggunakan pendekatan kuantitatif dengan metode survei melalui penyebaran 

kuesioner kepada 100 responden pengguna aktif Instagram Stories, yang dianalisis 

menggunakan uji normalitas, regresi linier sederhana, uji t, uji f, koefisien korelasi 

Pearson, dan koefisien determinasi dengan bantuan SPSS 26. Hasil penelitian 

menunjukkan bahwa 67% responden berada pada kategori sedang untuk Social 

Judgment, sedangkan 57% berada pada kategori sedang untuk perilaku oversharing. 

Hasil uji korelasi Pearson (r = 0,739; p < 0,05) menunjukkan hubungan yang kuat dan 

positif antara kedua variabel, dengan koefisien determinasi (R² = 0,546) yang berarti 

Social Judgment berkontribusi sebesar 54,6% terhadap perilaku oversharing, 

sementara sisanya dipengaruhi faktor lain di luar penelitian ini. 

 

Kata kunci: Instagram Stories, Social Judgment, Perilaku Oversharing, Generasi Z.  
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ABSTRACT 

 

Name                      : Vanya Rhaisya Putri  

Study Program    :  Communication Science  

Title                  : The Effect of Social Judgment on Oversharing Behavior 

Through Instagram Stories Among Generation Z (Survey of 

Active Communication Students at The National University In 

2025/2026) 

Advisor       :  Nursatyo,S.Sos.M.Si 

 

Instagram Stories is one of Instagram's features that allows users to share photos, 

videos, and text briefly and temporarily, making it widely used by Generation Z to 

express themselves, share activities, and interact with others. In its use, posts on 

Instagram Stories are often influenced by how individuals assess and consider the 

views of others, which in this study is examined using Social Judgment theory. Based 

on this, this study aims to analyze the influence of Social Judgment on oversharing 

behavior on Instagram Stories among Generation Z students in the Communication 

Studies Program at the National University. This study uses a quantitative approach 

with a survey method by distributing questionnaires to 100 respondents who are active 

users of Instagram Stories, which are analyzed using normality tests, simple linear 

regression, t-tests, f-tests, Pearson's correlation coefficient, and the coefficient of 

determination with the help of SPSS 26. The results of the study show that 67% of 

respondents were in the moderate category for Social Judgment, while 57% were in 

the moderate category for oversharing behavior. The results of the Pearson correlation 

test (r = 0.739; p < 0.05) show a strong and positive relationship between the two 

variables, with a coefficient of determination (R² = 0.546), which means that Social 

Judgment contributes 54.6% to oversharing behavior, while the rest is influenced by 

other factors outside this study. 

 

Keywords: Instagram Stories, Social Judgment, Oversharing Behavior, Generation Z.  
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