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ABSTRAK

PENGARUH CITRA MEREK, KUALITAS PRODUK, DAN PERSEPSI
NILAI TERHADAP KEPUTUSAN PEMBELIAN PRODUK MINUMAN
KEMASAN FRESTEA PADA GENERASI Z DI JAKARTA TIMUR

Oleh:

Muhamad Rizky Prianto Romadhon

NPM : 223402516289

Tugas Akhir, Dibawah bimbingan Ibu Dr. Ir .Farida, M.M.

Penelitian ini bertujuan untuk menganalisis pengaruh Citra Merek (X1),
Kualitas Produk (X2), dan Persepsi Nilai (X3) terhadap Keputusan Pembelian (YY)
pada produk minuman kemasan Frestea pada kalangan generasi z yang ada di
Jakarta Timur. Penelitian ini menggunakan metode kuantitatif dengan teknik
analisis regresi linier berganda serta data bersumber dari data primer melalui
kuesioner dengan sampel 96 responden yang dipilih pernah melakukan pembelian
minimal satu kali pada produk minuman kemasan Frestea dalam metode penelitian
ini menggunakan non-probability sampling serta teknik purposive sampling. Diolah
dengan menggunakan SPSS ( Statistical Program for Sosial Sciense). Hasil
penelitian ini memperlihatkan bahwasanya Citra Merek berpengaruh positif
terhadap Keputusan Pembelian minuman kemasan Frestea, Kualitas Produk
berpengaruh positif terhadap Keputusan Pembelian minuman kemasan Frestea, dan
Persepsi Nilal berpengaruh positif “terhadap Keputusan Pembelian minuman
kemasan Frestea.

Kata Kunci : Citra Merek, Kualitas Produk; Persepsi Nilai , Keputusan Pembelian
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ABSTRACT

THE EFFECT OF BRAND IMAGE, PRODUCT QUALITY, AND VALUE
PERCEPTION ON THE PURCHASE DECISION OF FRESTEA PACKAGED
DRINK PRODUCTS AMONG GENERATION Z IN EAST JAKARTA

By;

Muhamad Rizki Prianto Romadhon

Number of Students : 223402516289

Final Project under the guidance of Dr. Ir Farida,M.M.

This study aims to analyze the influence of Brand Image (X1), Product Quality
(X2), and Perceived Value (X3) on Purchasing Decisions (Y) on Frestea packaged
beverage products among generation z in East Jakarta. This study uses a
quantitative method with multiple linear regression analysis techniques and data
sourced from primary data through questionnaires with a sample of 96 respondents
selected who have made at least one purchase on Frestea packaged beverage
products in this research method using non-probability sampling and purposive
sampling techniques. Processed using SPSS (Statistical Program for Social
Science). The results of this study show that Brand Image has a positive effect on
Purchasing Decisions for Frestea packaged beverages, Product Quality has a
positive effect on Purchasing Decisions for Frestea packaged beverages, and
Perceived Value has a positive effect on Purchasing Decisions for Frestea packaged
beverages.

Keywords : Brand Image, Product Quality, Perceived Value, Purchase Decision
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