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ABSTRAK
PENGARUH SHOPPING LIFESTYLE, SALES PROMOTION, DAN SOCIAL
MEDIA TERHADAP IMPULSIVE BUYING PADA PRODUK PAKAIAN
OLAHRAGA ADIDAS DI JAKARTA UTARA
Oleh : Muchamad Ilham Nur Rofiq
NPM : 223402516255
Tugas Akhir, dibawah bimbingan Dr. Drs. Suadi Sapta Putra, M.Si.M.

Penelitian ini bertujuan untuk menganalisis pengaruh shopping lifestyle, sales
promotion, dan social media terhadap perilaku impulsive buying pada produk pakaian
olahraga merek Adidas di Jakarta Utara. Metode penelitian menggunakan pendekatan
kuantitatif dengan teknik survei melalui penyebaran kuesioner berbasis skala Likert
lima point. Sampel penelitian ditentukan dengan metode purposive sampling yang
merepresentasikan konsumen yang menggunakan produk pakaian olahraga Adidas di
Jakarta Utara, sehingga diperoleh sampel sebanyak 100. Metode analisis penelitian
ini menggunakan regresi linear berganda dan menggunakan alat pengolah data SPSS
versi 25 (Statistical Products and Servives Solutions). Hasil penelitian ini
menunjukkan bahwa Shopping Lifestyle berpengaruh positif dan signifikan terhadap
Impulsive Buying pada produk pakaian olahraga Adidas di Jakarta Utara. Sales
Promotion berpengaruh positif dan signifikan terhadap Impulsive Buying pada produk
pakaian olahraga Adidas di Jakarta Utara. Social Media berpengaruh positif dan
signifikan terhadap Impulsive Buying pada produk kategori pakaian olahraga Adidas
di Jakarta Utara.

Kata Kunci : Shoppping Lifestyle, Sales Promotion, Impulsive Buying, Konsumen
Adidas, Jakarta Utara.



ABSTRACT
THE INFLUENCE OF SHOPPING LIFESTYLE, SALES PROMOTION, AND
SOCIAL MEDIA ON IMPULSIVE BUYING OF ADIDAS SPORTSWEAR
CATEGORY PRODUCTS IN NORTH JAKARTA

This study aimd to analyze the influence of shopping lifestyle, sales promotion, and
social media on impulsive buying behavior on Adidas sportswear produkcts in North
Jakarta. The research method uses a quantitative approach with a survey technique
through the distribution of questionnaires based on a five-point likert scale. The
research sample was determined by a purposive sampling method that represents
consumers who use Adidas sportswear products in North Jakarta, so that a sample of
100 wa obtained. The analysis method of this study uses multiple linear regression
and uses the SPSS data processing tool version 25(Statistical products and servises
solutions). The result of this study indicate that shopping lifestyle has a positive and
significant effect on impulsive buying on Adidas sportswear products in North
Jakarta. Sales Promotion has a positive and significant effect on impulsive buying on
Adidas sportswear products in North Jakarta. Social Media has a positive and
significant effect on impulsive buying on Adidas sportswear category products in
North Jakarta.

Keywords :Shopping Lifestyle, Sales Promotion, Social Media, Adidas Consumers,
North Jakarta.
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