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ABSTRAK 

 

PENGARUH LITERASI KEUANGAN, PERILAKU HERDING, 

DAN MEDIA SOSIAL TERHADAP KEPUTUSAN INVESTASI 

SAHAM PADA KELOMPOK USIA PRODUKTIF 

 

 

Oleh: 

Rahma Fauzia Azzahra 

NPM 223402516135 

Tugas akhir dibawah bimbingan, Melati, S.E., M.M 

 

Penelitian ini bertujuan untuk menganalisis pengaruh literasi keuangan, perilaku 

herding, dan media sosial secara parsial terhadap keputusan investasi saham pada 

kelompok usia produktif. Data primer diperoleh melalui kuesioner yang disebarkan 

secara daring kepada 119 responden yang dipilih menggunakan teknik purposive 

sampling. Penelitian ini menggunakan metode Structural Equation Modeling–

Partial Least Squares (SEM-PLS) dengan bantuan aplikasi SmartPLS. Hasil 

penelitian menunjukkan bahwa literasi keuangan, perilaku herding, dan media 

sosial berpengaruh positif dan signifikan terhadap keputusan investasi saham pada 

kelompok usia produktif. 

Kata kunci: literasi keuangan, perilaku herding, media sosial, keputusan investasi 

saham. 
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ABSTRACT 

 

THE EFFECT OF FINANCIAL LITERACY, HERDING 

BEHAVIOR, AND SOCIAL MEDIA ON STOCK INVESTMENT 

DECISIONS AMONG THE PRODUCTIVE AGE GROUP 

 

By: 

Rahma Fauzia Azzahra 

NPM 223402516135 

Final Project under the guidance of , Melati, S.E., M.M 

This study aims to analyze the effect of financial literacy, herding behavior, and 

social media partially on stock investment decisions among the productive age 

group. Primary data were obtained through online questionnaires distributed to 

119 respondents selected using purposive sampling technique. This study used the 

Structural Equation Modeling–Partial Least Squares (SEM-PLS) method with 

SmartPLS software. 

The results show that financial literacy, herding behavior, and social media have a 

positive and significant effect on stock investment decisions among the productive 

age group. 

Keywords: financial literacy, herding behavior, social media, stock investment 

decision. 
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