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ABSTRAK 

 

Nama   : Tasya Nur'aida 

Program Studi  : Ilmu Komunikasi 

Judul   : Analisis Narasi Kesehatan Mental pada Akun Tiktok  

    @Sundarindah dan Pemaknaan Audiens di Kalangan  

    Followers 

Pembimbing  : Drs. Adi Prakosa, M.Si 

 

Penelitian ini bertujuan untuk menganalisis konstruksi narasi kesehatan mental 

yang disampaikan melalui akun TikTok @sundarindah serta mengkaji pemaknaan 

audiens terhadap narasi tersebut. Seiring dengan perkembangan media sosial, 

TikTok tidak hanya berfungsi sebagai platform hiburan, tetapi juga berkembang 

menjadi ruang komunikasi emosional yang memungkinkan individu 

mengekspresikan pengalaman psikologis, refleksi diri, dan persoalan kesehatan 

mental secara terbuka. Penelitian ini menggunakan paradigma konstruktivis dengan 

pendekatan kualitatif melalui metode analisis naratif. Data dikumpulkan melalui 

observasi digital terhadap konten video yang diunggah akun @sundarindah serta 

dokumentasi komentar audiens yang dipilih secara purposive berdasarkan 

relevansinya dengan isu kesehatan mental. Analisis data dilakukan dengan 

menggunakan Teori Paradigma Naratif Walter Fisher, khususnya melalui pengujian 

koherensi naratif dan fidelitas naratif untuk menilai konsistensi alur cerita serta 

kesesuaian nilai yang dikandung narasi dengan pengalaman audiens. Hasil 

penelitian menunjukkan bahwa narasi kesehatan mental yang disajikan cenderung 

dibangun melalui pengalaman personal, bahasa yang reflektif, serta simbol-simbol 

emosional yang mudah dipahami, sehingga menghasilkan struktur cerita yang 

koheren dan memiliki fidelitas tinggi bagi audiens. Pemaknaan audiens tercermin 

dalam komentar yang mengungkapkan rasa keterwakilan, identifikasi diri terhadap 

pengalaman yang diceritakan, refleksi atas kondisi psikologis pribadi, serta 

munculnya dukungan sosial dan empati antarpengguna. Temuan ini menunjukkan 

bahwa narasi kesehatan mental di TikTok tidak hanya berfungsi sebagai sarana 

ekspresi individu, tetapi juga sebagai medium pembentukan makna kolektif dan 

ruang komunikasi emosional yang memperkuat kesadaran, penerimaan, dan 

diskursus publik mengenai kesehatan mental di lingkungan digital. 

 

Kata kunci: Kesehatan mental, Komunikasi emosional, Narasi, Pemaknaan 

audiens, TikTok



xii 
 

ABSTRACT 

 

Name   : Tasya Nur'aida 

Program Studi  : Communication Science 

Judul   : Analysis of Mental Health Narratives on the TikTok  

    Account @Sundarindah and Audience Interpretations Among  

    Followers 

Pembimbing   : Drs. Adi Prakosa, M.Si 

 

This study aims to analyze the construction of mental health narratives on the 

TikTok account @sundarindah and to examine how audiences interpret these 

narratives. Along with the rapid development of social media, TikTok has evolved 

not only as an entertainment platform but also as a space for emotional 

communication that enables individuals to express psychological experiences, self-

reflection, and mental health concerns openly. This research adopts a constructivist 

paradigm with a qualitative approach using narrative analysis. Data were collected 

through digital observation of video content posted by the @sundarindah account 

and documentation of purposively selected audience comments based on their 

relevance to mental health issues. Data analysis was conducted by applying Walter 

Fisher’s Narrative Paradigm Theory, particularly through the assessment of 

narrative coherence and narrative fidelity to evaluate the consistency of storylines 

and the alignment of narrative values with audience experiences. The findings 

indicate that the mental health narratives presented are primarily constructed 

through personal experiences, reflective language, and emotionally resonant 

symbols, resulting in coherent narrative structures and high narrative fidelity 

among audiences. Audience interpretations are reflected in comments expressing 

feelings of representation, self-identification with the narrated experiences, 

personal psychological reflection, and the emergence of social support and 

empathy among users. These results suggest that mental health narratives on 

TikTok function not only as a form of individual expression but also as a medium 

for collective meaning-making and emotional communication, contributing to the 

strengthening of awareness, acceptance, and public discourse on mental health 

within digital environments. 

 

Keywords: Audience interpretation, Emotional communication, Mental health, 

Narrative, TikTok



 

xiii 
 

DAFTAR ISI 

HALAMAN JUDUL ...................................................................................... i 

HALAMAN PERNYATAAN ORISINALITAS ......................................... ii 

HALAMAN PERSETUJUAN SKRIPSI ..................................................... iii 

HALAMAN PENGESAHAN ........................................................................ iv 

HALAMAN PENGESAHAN SKRIPSI ....................................................... v 

HALAMAN PERSETUJUAN PERBAIKAN SKRIPSI ............................ vi 

LEMBAR PERSETUJUAN JUDUL YANG TELAH DIREVISI ............. vii 

KATA PENGANTAR .................................................................................... viii 

ABSTRAK ...................................................................................................... xi 

ABSTRACT .................................................................................................... xii 

DAFTAR ISI ................................................................................................... xiii 

DAFTAR GAMBAR ...................................................................................... xvi 

DAFTAR TABEL .......................................................................................... xvii 

DAFTAR LAMPIRAN .................................................................................. xviii 

BAB I PENDAHULUAN ............................................................................... 1 

1.1 Latar Belakang ................................................................................... 1 

1.2 Rumusan Masalah .............................................................................. 13 

1.3 Tujuan Penelitian ............................................................................... 14 

1.4 Manfaat Penelitian ............................................................................. 14 

1.4.1 Manfaat Teoritis ........................................................................ 14 

1.4.2 Manfaat Praktis ......................................................................... 14 

1.5 Sistematis Penulisan........................................................................... 14 

BAB II TINJAUAN PUSTAKA ..................................................................................... 19 

2.1 Penelitian Terdahulu .......................................................................... 19 

2.2 Landasan Teori Paradigma Naratif (Narrative Paradigm Theory) ......... 25 

2.3 Landasan Konsep ....................................................................................... 27 

2.3.1 Konsep Narasi dan Komunikasi Naratif ......................................... 27 

2.3.2 Konsep Kesehatan Mental ............................................................... 28 

2.3.3 Konsep Media Sosial Tiktok .............................................................. 29 

2.4 Kerangka Pemikirina ......................................................................... 32 

BAB III METODE PENELITIAN ....................................................................... 34 



 

xiv 
 

3.1 Paradigma Penelitian ................................................................................. 34 

3.2 Pendekatan Penelitian ............................................................................... 35 

3.3 Metode Penelitian ...................................................................................... 35 

3.4 Teknik Pengumpulan Data ........................................................................ 38 

3.4.1 Observasi Digital ............................................................................. 38 

3.4.2 Dokumentasi Digital ....................................................................... 39 

3.5 Jenis Data ........................................................................................... 39 

3.6 Teknik Pemilihan Sumber Data ......................................................... 41 

3.7 Teknik Analisis Data.......................................................................... 42 

3.7.1 Reduksi Data .................................................................................... 42 

3.7.2 Penyajian Data ................................................................................. 44 

3.7.3 Penarikan Kesimpulan dan Verifikasi ...................................... 46 

3.8 Teknik Keabsahan Data ..................................................................... 46 

3.8.1 Kredibilitas (Credibility) ................................................................. 46 

3.8.2 Transferabilitas (Transferability) ..................................................... 47 

3.8.3 Depandibilitas (Dependability) ...................................................... 47 

3.8.4 Konfirmabiitas (Confirmability) ....................................................... 47 

3.9 Lokasi dan Jadwal Penelitian .................................................................... 48 

BAB IV HASIL DAN PENELITIAN .................................................................. 49 

4.1 Gambaran Umum Akun Tiktok @Sundarindah ...................................... 49 

4.1.1 Sejarah Akun ................................................................................. 53 

4.1.2 Jenis Konten yang diunggah ......................................................... 54 

4.1.3 Pola Visual dan Gaya Komunikasi .............................................. 56 

4.1.4 Peran Akun @Sundarindah sebagai Ruang Aman...................... 57 

4.2 Hasil Penelitian .......................................................................................... 58 

4.2.1 Video 1 (3 Januari 2025) .............................................................. 59 

4.2.2 Video 2 (22 Februari 2025) .......................................................... 60 

4.2.3 Video 3 (28 Februari 2025) .......................................................... 62 

4.2.4 Video 4 (3 Maret 2025) ................................................................ 63 

4.2.5 Video 5 (30 April 2025)................................................................ 65 

4.2.6 Video 6 (18 Mei 2025) ........................................................... 66 

4.2.7 Video 7 (28 Mei 2025).................................................................. 68 



 

xv 
 

4.2.8 Video 8 (3 Juni 2025) ................................................................... 69 

4.2.9 Video 9 (9 Juni 2025) ................................................................... 71 

4.2.10 Video 10 (18 Juni 2025) ............................................................... 73 

4.3 Penerapan Teori Paradigma Naratif dalam Analisis Narasi Kesehatan 

Mental pada Akun Tiktok @sundarindah ............................................. 82 

4.4 Pembahasan ................................................................................................ 85 

4.4.1 Struktur Narasi Konten Tiktok @sundarindah ............................ 88 

4.4.2 Analisis Koherensi dan Fidelitas Naratif (Paradigma Naratif 

Walter Fisher) ........................................................................ 92 

4.4.3 Pemaknaan Audiens ...................................................................... 97 

4.4.4 Rasionalitas Naratif dan Makna Sosial .................................................. 100 

BAB V PENUTUP ................................................................................................... 102 

5.1 Kesimpulan ................................................................................................ 102 

5.2 Saran ........................................................................................................... 103 

5.2.1 Saran Akademis ............................................................................... 103 

5.2.2 Saran Praktis .................................................................................... 103 

5.2.3 Saran Sosial ...................................................................................... 104 

DAFTAR PUSTAKA ............................................................................................. 105 

LAMPIRAN .................................................................................................... 107 

 

 

 



xvi 
 

DAFTAR GAMBAR 

Gambar 1.1 Akun TikTok @sundarindah ................................................................. 3 

Gambar 2.1 Kerangka Pemikiran ................................................................................... 33 

Gambar 4.1 Konten tiktok @sundarindah ..................................................................... 53 

Gamnar 4.2 Konten tiktok @sundarindah ............................................................. 55 

Gambar 4.3 Konten tiktok @sundarindah ..................................................................... 56 

Gambar 4.4 Konten tiktok @sundarindah (3 januari 2025) .......................................... 59 

Gambar 4.5 Konten tiktok @sundarindah (22 februari 2025) ...................................... 60 

Gambar 4.6 Konten tiktok @sundarindah (28 februari 2025) ...................................... 62 

Gambar 4.7 Konten tiktok @sundarindah (3 maret 2025) ..................................... 63 

Gambar 4.8 Konten tiktok @sundarindah (30 april 2025)..................................... 65 

Gambar 4.9 Konten tiktok @sundarindah (18 mei 2025) ...................................... 66 

Gambar 4.10 Konten tiktok @sundarindah (28 mei 2025) .................................... 68 

Gambar 4.11 Konten tiktok @sundarindah (3 juni 2025) ...................................... 69 

Gambar 4.12 Konten tiktok @sundarindah (9 juni 2025) ...................................... 71 

Gambar 4.13 Konten tiktok @sundarindah (18 juni 2025) .................................... 73 

Gambar 4.14 Komentar Audiens pada konten tiktok @sundarindah ......................... 100 

 

 



xvii 
 

 

DAFTAR TABEL 

Tabel 2.1 Penelitian Terdahulu ...................................................................................... 19 

Tabel 3.1 Metode Penelitian .......................................................................................... 37 

Tabel 3.2 Lokasi dan Jadwal penelitian ........................................................................ 48 

Tabel 4.1 Hasil temuan Cuplikan Video oleh Akun Media Sosial Tiktok 

@sundarindah ....................................................................................................... 75 

Tabel 4.2 Analisis Paradigma Naratif Walter Fisher pada Konten Tiktok 

@sundarindah ....................................................................................................... 95



xviii 
 

DAFTAR LAMPIRAN 

Lampiran 1. Surat Ketersediaan Dosen Pembimbing Skripsi ............................ 108 

Lampiran 2. Lembar Konsultasi Skripsi .............................................................. 109 

Lampiran 3. Transkrip Video Konten Yang Di Analisis ..................................... 111 

Lampiran 4.Bukti Upload SKPI ........................................................................... 119 

Lampiran 5 Hasil Karya Tulis .............................................................................. 120 

Lampiran 6. Hasil Cek Plagiasi ........................................................................... 121 

Lampiran 7. Daftar Riwayat Hidup ..................................................................... 122


	4bd60cd0df354018eed7b9479d6cbd4af4e102e9a462347a95e7ef5098d795e1.pdf

