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ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh paparan
konten Instagram @viva.cosmetics terhadap brand awareness produk Viva Kosmetik
pada pengikut akun tersebut. Penelitian ini menggunakan pendekatan kuantitatif
dengan metode survei eksplanasi. Data dikumpulkan melalui kuesioner yang
disebarkan kepada 100 responden yang merupakan pengikut akun Instagram
@viva.cosmetics dengan teknik probability sampling menggunakan simple random
sampling. Variabel independen dalam penelitian ini adalah paparan konten media sosial
yang diukur melalui indikator frekuensi, durasi, intensitas, ketertarikan, dan interaksi.
Variabel dependen adalah brand awareness yang diukur melalui indikator brand
recognition, brand recall, dan top of mind. Analisis data dilakukan menggunakan uji
korelasi Product Moment Pearson, regresi linear sederhana, serta uji hipotesis (uji t dan
uji F).

Hasil analisis menunjukkan nilai korelasi sebesar 0,707 yang menunjukkan
hubungan yang kuat antara variabel paparan konten media sosial dan brand awareness,
dengan nilai signifikansi sebesar 0,000 (<0,05). Hasil regresi linear sederhana
diperoleh persamaan Y = 15,295 + 0,264 X yang menunjukkan adanya pengaruh positif
antara variabel X dan variabel Y. Hasil uji t menunjukkan nilai t hitung sebesar 9,909
dengan signifikansi 0,000 < 0,05 sehingga Ho ditolak dan H: diterima, sedangkan hasil
uji F menunjukkan nilai F hitung sebesar 98,185 yang menunjukkan bahwa model
regresi yang digunakan signifikan. Hasil penelitian ini menunjukkan bahwa paparan
konten Instagram @viva.cosmetics berpengaruh signifikan terhadap brand awareness
Viva Kosmetik

Kata kunci:
Paparan Konten, Instagram, Brand awareness, Viva Kosmetik, Media Sosial.
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ABSTRACT

This study aims to determine and analyze the influence of exposure to Instagram
content from (@viva.cosmetics on the brand awareness of Viva Cosmetics products
among the account’s followers. This research uses a quantitative approach with an
explanatory survey method. Data were collected through questionnaires distributed to
100 respondents who are followers of the Instagram account @viva.cosmetics using a
probability sampling technique with simple random sampling. The independent
variable in this study is social media content exposure, which is measured through the
indicators of frequency, duration, intensity, interest, and interaction. The dependent
variable is brand awareness, which is measured through the indicators of brand
recognition, brand recall, and top of mind. Data analysis was conducted using the
Pearson Product Moment correlation test, simple linear regression, and hypothesis
testing (t-test and F-test).

The analysis results show a correlation value of 0.707, indicating a strong
relationship between the social media content exposure variable and brand awareness,
with a significance value of 0.000 (<0.05). The results of the simple linear regression
produced the equation Y = 15.295 + ().264X, which indicates a positive effect between
variable X and variable Y. The results of the t-test show a t-value of 9.909 with a
significance value of 0.000 < 0.05, so Ho is rejected and H: is accepted. Meanwhile,
the F-test results show an F-value of 981835, indicating that the regression model used
is significant. The results of this study indicate that exposure to Instagram content from
@viva.cosmetics has a significant effect on the brand awareness of Viva Cosmetics.

Keywords:
Content Exposure, Instagram, Brand awareness, Viva Cosmetics, Social Media.
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