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ABSTRAK

Nama : Muhamad Farhan Fadillah

NPM 1223516516391

Judul : Peran Produser Dalam Proses Produksi Program Meet Nite
Live di Metro TV

Dosen Pembimbing : Dr. Nurhasanah Haspiaini, M.Si

Kemunculan fenomena transformasi industri pertelevisian berita yang menuntut
inovasi program, seperti hadirnya Meet Nite Live di Metro TV, di mana tingginya
antusiasme audiens terhadap format komedi satir politik ini memunculkan urgensi
untuk mengkaji bagaimana peran dan tanggung jawab produser dalam menyeleksi
informasi (gatekeeping) agar tetap mematuhi etika jurnalistik penyiaran. Penelitian
ini bertujuan untuk mengetahui bagaimana peran produser sebagai Gatekeeper
dalam proses produksi program Meet Nite Live di Metro TV. Landasan teori yang
digunakan dalam penelitian ini adalah Teori Gatekeeping model Westley dan
MacLean (1957) untuk meninjau mekanisme penyaringan informasi di ruang
redaksi. Penelitian ini menggunakan pendekatan kualitatif deskriptif dengan
paradigma konstruktivis. 'Hasil penelitian menunjukkan bahwa produser
memegang peran sentral dalam setiap tahapan produksi, mulai dari proses News
Gathering & Processing, Editorial Gatekeeping, Message Delivery dan Audience
Feedback dan juga berkaitan dengan P3SPS. Sebagai saran, tim produksi
diharapkan dapat terus mempertahankan efektivitas alur gatekeeping dan
meningkatkan responsivitas terhadap umpan balik audiens digital guna
mengembangkan strategi editorial yang tetap kreatif namun tetao sensitif terhadap
isu publik.

Kata Kunci : Metro TV, Meet Nite Live, Produser, Produksi Program Televisi,
Gatekeeping.
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ABSTRACT

Name : Muhamad Farhan Fadillah

NPM : 223516516391

Title : The Role Of Producers In The Production Process Of The
Meet Nite Live Program On Metro Tv

Thesis Advisor : Dr. Nurhasanah Haspiaini, M.Si

The emergence of the phenomenon of transformation in the television news industry
demands program innovation, such as the arrival of Meet Nite Live on Metro TV,
where the high level of audience enthusiasm for this political satire comedy format
has created an urgency to examine the role and responsibility of producers in
selecting information (gatekeeping) in order to comply with broadcast journalism
ethics. This study aims to determine the role of producers as gatekeepers in the
production process of Meet Nite Live on Metro TV. The theoretical basis used in this
study is Westley and MacLean's (1957) Gatekeeping Theory to examine the
mechanism of information filtering in the newsroom. This study uses a descriptive
qualitative approach with 'a constructivist paradigm. The results show that
producers play a central role in every stage of production, from News Gathering &
Processing, Editorial Gatekeeping, Message Delivery, and Audience Feedback, as
well as P3SPS. As a suggestion, the production team is expected to maintain the
effectiveness of the gatekeeping process and improve responsiveness to digital
audience feedback in order to develop editorial strategies that remain creative yet
sensitive to public issues.

Keywords : Metro TV, Meet Nite Live, Producer, Television Program Production,
Gatekeeping.
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