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ABSTRAK 

Nama : Niken Kusuma Sulistiowati 

Program Studi : Ilmu Komunikasi 

Judul : Peran Social Media Spesialist Radio JAK 101 FM dalam 

Event Kanzler “Ngebakso di Warkor” 

Pembimbing : Dr. Dwi Kartikawati, S.Sos., M.Si 

 

Media sosial memiliki peran strategis dalam mendukung kegiatan promosi dan 

penyelenggaraan event, khususnya bagi industri penyiaran radio yang dituntut 

untuk terus beradaptasi dengan perkembangan digital. Salah satu pihak yang 

berperan penting dalam pengelolaan komunikasi digital tersebut adalah Social 

Media Specialist. Penelitian ini membahas peran Social Media Specialist Radio 

JAK 101 FM dalam mendukung pelaksanaan event kolaborasi Kanzler bertajuk 

“Ngebakso di Warkor”. Dalam pelaksanaan event, peran Social Media Specialist 

menjadi faktor utama dalam membangun komunikasi dan meningkatkan 

engagement audiens Penelitian ini bertujuan untuk menganalisis peran Social 

Media Specialist Radio JAK 101 FM pada event Kanzler “Ngebakso di Warkor”. 

Penelitian ini menggunakan landasan teori Excellence Communiation dengan 

pendekatan kualitatif serta metode deskriptif. Data diperoleh melalui wawancara, 

observasi, dan dokumentasi terhadap aktivitas media sosial serta pihak terkait 

selama event berlangsung. Hasil penelitian menunjukkan bahwa peran Social 

Media Specialist mencakup perencanaan strategi konten, pelaksanaan publikasi 

pra-event, live reporting saat event, serta evaluasi pasca-event melalui analisis 

engagement audiens. Penerapan strategi komunikasi digital yang efektif terbukti 

mampu meningkatkan antusiasme publik dan memperkuat citra Radio JAK 101 FM 

serta brand Kanzler. Namun, terdapat beberapa kendala dalam pelaksanaannya, 

seperti keterbatasan waktu produksi konten dan koordinasi antar tim. Penelitian ini 

diharapkan dapat memberikan kontribusi bagi praktisi komunikasi, khususnya 

dalam pengelolaan media sosial pada event kolaborasi radio dan brand. 

 

Kata Kunci: Event, Media Sosial, Radio, Social Media Specialist
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ABSTRACT 

Nama : Niken Kusuma Sulistiowati 

Program Studi : Communication Science 

Judul : The Role Of Social Media Spesialist Radio JAK 101 FM In  

   The Kanzler Event “Ngebakso di Warkor” 
Pembimbing : Dr. Dwi Kartikawati, S.Sos., M.Si 

 

Social media plays a strategic role in supporting promotional activities and event 

implementation, particularly in the radio broadcasting industry, which is required 

to continuously adapt to digital developments. One of the key roles in managing 

digital communication is carried out by the Social Media Specialist. This study 

discusses the role of the Social Media Specialist at Radio JAK 101 FM in supporting 

the implementation of the collaborative event with Kanzler entitled “Ngebakso di 

Warkor.” In the execution of the event, the role of the Social Media Specialist 

becomes a major factor in building communication and increasing audience 

engagement. This research aims to analyze the role of the Social Media Specialist 

of Radio JAK 101 FM in the Kanzler event “Ngebakso di Warkor.” The study is 

based on the Excellence Communication theory and employs a qualitative approach 

with a descriptive method. Data were collected through interviews, observations, 

and documentation of social media activities as well as related parties during the 

event. The results show that the role of the Social Media Specialist includes content 

strategy planning, pre-event publication, live reporting during the event, and post- 

event evaluation through audience engagement analysis. The implementation of 

effective digital communication strategies is proven to increase public enthusiasm 

and strengthen the brand image of Radio JAK 101 FM as well as the Kanzler 

brand. However, several challenges were encountered, such as limited time for 

content production and coordination among teams. This study is expected to 

contribute to communication practitioners, particularly in managing social media 

for collaborative events between radio stations and brands. 

 

Keywords: Event, Radio, Social Media, Social Media Specialist 
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