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ABSTRAK 

Nama : Ananyamatya Dzakirah 

NPM : 223516516547 

Program Studi : Ilmu Komunikasi 

Judul : Strategi Humas Dinas Komunikasi Dan Informatika  
  Kabupaten Bogor Dalam Meningkatkan Interaksi  
  Dengan Pengikut Akun Instagram  
  @diskominfokabbogor 

Pembimbing : Dr. Irfan Fauzi, M.Si 

Penelitian ini menganalisis strategi humas Dinas Komunikasi dan Informatika 
Kabupaten Bogor dalam meningkatkan interaksi pengikut Instagram 
@diskominfokabbogor menggunakan kerangka Cutlip, Center & Broom (fact 
finding, planning, communication, evaluation). Penelitian kualitatif dengan 
paradigma konstruktivisme ini menggunakan wawancara mendalam sebagai 
metode pengumpulan data. Hasil menunjukkan bahwa keempat tahapan strategi 
telah diterapkan secara sistematis. Temuan mengungkapkan bahwa 
@diskominfokabbogor berfungsi sebagai penyedia informasi umum dan teknis, 
sementara interaksi dua arah lebih terpusat pada akun @kabupaten.bogor. Meski 
berperan sebagai akun sekunder, @diskominfokabbogor tetap menjalankan 
strategi komprehensif melalui monitoring tren, koordinasi dengan pimpinan 
daerah, pemanfaatan fitur collaborator post, dan evaluasi berkala. Penelitian 
menyimpulkan bahwa pembagian peran antar akun mencerminkan strategi 
komunikasi digital pemerintahan yang terstruktur. 

Kata kunci : Strategi Humas, Komunikasi Publik, Instagram 
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ABSTRACT 

Name : Ananyamatya Dzakirah 

NPM : 223516516547 

Study Program : Communication Studies 

Title : ​Public Relations Strategy of the Bogor Regency  
  Communication and Informatics Office in Increasing  
  Interaction with Followers of the Instagram Account  
  @diskominfokabbogor 

Counsellor : Dr. Irfan Fauzi, M.Si 

This study analyzes the public relations strategy of the Bogor Regency 
Communication and Informatics Office in increasing the interaction of Instagram 
followers @diskominfokabbogor using the Cutlip, Center & Broom framework 
(fact finding, planning, communication, evaluation). This qualitative research 
with a constructivist paradigm used in-depth interviews as a data collection 
method. The results show that the four stages of the strategy have been 
implemented systematically. The findings reveal that @diskominfokabbogor 
functions as a provider of general and technical information, while two-way 
interactions are more focused on the @kabupaten.bogor account. Despite its role 
as a secondary account, @diskominfokabbogor continues to implement a 
comprehensive strategy through monitoring trends, coordinating with regional 
leaders, utilizing the collaborator post feature, and regular evaluation. The study 
concludes that the division of roles between accounts reflects a structured 
government digital communication strategy. 

Keywords: Public Relations Strategy, Public Communication, Instagram 
 
 

xiii 
Universitas Nasional 

http://m.si


 

 

DAFTAR ISI 

 
HALAMAN JUDUL............................................................................................... i 
HALAMAN PERNYATAAN ORISINALITAS..................................................iii 
HALAMAN PERSETUJUAN SKRIPSI............................................................ iv 
HALAMAN PENGESAHAN................................................................................v 
HALAMAN PENGESAHAN KELULUSAN.....................................................vi 
HALAMAN PERSETUJUAN PERBAIKAN SKRIPSI.................................. vii 
HALAMAN PERSETUJUAN JUDUL YANG TELAH DIREVISI.............. viii 
KATA PENGANTAR............................................................................................ix 
ABSTRAK............................................................................................................ xii 
ABSTRACT.........................................................................................................xiii 
DAFTAR ISI........................................................................................................ xiv 
DAFTAR TABEL................................................................................................ xvi 
DAFTAR GAMBAR.......................................................................................... xvii 

BAB 1 PENDAHULUAN...................................................................................... 1 
1.1. Latar Belakang Masalah..............................................................................1 
1.2. Rumusan Masalah....................................................................................... 6 
1.3. Tujuan Penelitian.........................................................................................7 
1.4. Manfaat Penelitian...................................................................................... 7 

1.4.1. Manfaat Teoritis................................................................................. 7 
1.4.2. Manfaat Praktis.................................................................................. 7 
1.4.3. Manfaat Akademis............................................................................. 7 

1.5. Sistematika Penulisan..................................................................................7 
BAB 2 KAJIAN PUSTAKA.................................................................................. 9 

2.1. Penelitian Terdahulu....................................................................................9 
2.2. Kerangka Teori..........................................................................................18 

2.2.1. Teori Strategi Humas (Cutlip, Center & Broom, 2009)................... 18 
2.3. Kerangka Konsep................................................................................ 21 
2.3.1. Humas.............................................................................................. 21 
2.3.2. Komunikasi Pemerintahan............................................................... 22 
2.3.3. Media Sosial.....................................................................................24 
2.3.4. Interaksi............................................................................................25 

2.4. Kerangka Pemikiran..................................................................................26 
BAB 3 METODOLOGI PENELITIAN............................................................. 29 

3.1. Paradigma Penelitian.................................................................................29 
3.2. Pendekatan Penelitian............................................................................... 29 
3.3. Subjek dan Objek Penelitian..................................................................... 30 

xiv 
Universitas Nasional 



 

3.3.1. Subjek Penelitian..............................................................................30 
3.3.2. Objek Penelitian............................................................................... 31 

3.4. Informan Penelitian...................................................................................31 
3.5. Teknik Pengumpulan Data........................................................................ 32 
3.6. Teknik Analisis Data................................................................................. 32 
3.7. Validitas Data............................................................................................ 34 
3.8 Lokasi dan Jadwal Penelitian..................................................................... 35 

3.8.1Lokasi Penelitian................................................................................35 
3.8.2 Jadwal Penelitian...............................................................................35 

BAB 4 HASIL PENELITIAN DAN PEMBAHASAN...................................... 37 
4.1 Deskripsi Wilayah...................................................................................... 37 

4.1.1 Logo Kabupaten Bogor..................................................................... 37 
4.1.2 Sejarah Dinas Komunikasi dan Informasi Kabupaten Bogor........... 40 
4.1.3  Visi dan Misi Dinas Komunikasi dan Informatika Kabupaten ​
Bogor..........................................................................................................44 
4.1.4 Struktur Organisasi Dinas Komunikasi dan Informatika Kabupaten 
Bogor..........................................................................................................45 

4.2 Penyajian Data Hasil Penelitian................................................................. 46 
4.2.1 Strategi Fact Finding Humas Diskominfo di Instagram................... 47 
4.2.2 Strategi Planning Konten dan Interaksi.............................................51 
4.2.3 Strategi Action dan Communication Melalui Fitur Instagram..........54 
4.2.4 Evaluasi Strategi Humas dalam Meningkatkan Interaksi................. 64 

4.3 Pembahasan................................................................................................78 
BAB 5 KESIMPULAN DAN SARAN................................................................ 89 

5.1 Kesimpulan................................................................................................ 89 
5.2 Saran...........................................................................................................90 

DAFTAR PUSTAKA............................................................................................91 
 
 

 

 

 

 

xv 
Universitas Nasional 



 

DAFTAR TABEL 

Tabel 2.1 Penelitian Terdahulu...............................................................................11 

Tabel 2.2 Kerangka Pemikiran...............................................................................28 

Tabel 3.1 Jadwal Penelitian....................................................................................35 

 

 

 

 

xvi 
Universitas Nasional 



 

DAFTAR GAMBAR 

Gambar 1.1 Akun instagram @diskominfokabbogor.............................................. 5 

Gambar 1.2 Postingan Akun instagram @diskominfokabbogor............................. 5 

Gambar 4.1 Logo Kabupaten Bogor...................................................................... 37 

Gambar 4.2 Logo Departemen Penerangan........................................................... 41 

Gambar 4.3 Logo Diskominfo Kab Bogor.............................................................43 

Gambar 4.4 Struktur Organisasi.............................................................................45 

Gambar 4.5 Postingan akun instagram @diskominfokabbogor.............................81 

Gambar 4.6 Postingan Harga Kebutuhan Pokok....................................................82 

Gambar 4.7 Kolaborasi Dengan Akun OPD Lain..................................................87 

 

xvii 
Universitas Nasional 


	HALAMAN PERNYATAAN ORISINALITAS 
	HALAMAN PERSETUJUAN SKRIPSI 
	 
	 
	HALAMAN PENGESAHAN 
	HALAMAN PENGESAHAN KELULUSAN 
	HALAMAN PERSETUJUAN PERBAIKAN SKRIPSI 
	 
	HALAMAN PERSETUJUAN JUDUL YANG TELAH DIREVISI 
	KATA PENGANTAR 
	 
	 
	ABSTRAK 
	 
	 
	ABSTRACT 
	 
	 
	DAFTAR ISI 
	 
	 
	 
	 
	 
	DAFTAR TABEL 
	 
	DAFTAR GAMBAR 

