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ABSTRAK  

 

Fenomena feminine energy di media sosial menarik untuk dikaji karena 

tidak hanya berfungsi sebagai hiburan, tetapi juga membentuk makna diri dan 

identitas gender. Penelitian ini fokus pada bagaimana perempuan muda pengikut 

akun TikTok Olivia Mai (@livlauflove) memaknai dan menegosiasikan feminitas 

melalui konten bertema feminine energy, dengan menggunakan teori 

performativitas gender Judith Butler. Penelitian ini menggunakan pendekatan 

kualitatif fenomenologi untuk memahami pengalaman subjektif informan dalam 

mengonsumsi dan mempraktikkan nilai-nilai feminine energy sehari-hari. Hasil 

penelitian menunjukkan bahwa informan melakukan negosiasi feminitas melalui 

penyaringan, penyesuaian, dan refleksi diri. Konten feminine energy dimaknai 

sebagai sarana pengembangan diri, pengelolaan emosi, peningkatan self-worth, 

serta pembentukan batasan dalam relasi sosial, namun juga berpotensi membentuk 

standar normatif baru tentang bagaimana perempuan “seharusnya” bersikap. 

Temuan ini menegaskan bahwa feminitas dipraktikkan secara performatif dan 

TikTok menjadi ruang penting dalam proses negosiasi feminitas perempuan muda. 

 

Kata Kunci: Negosiasi Feminitas, Feminine energy, Perempuan Muda, TikTok, 

Teori Performativity Gender 

 

 

 

 

 

 

 

 

 

 

 



vii 

 

 
Universitas Nasional 

 

ABSTRACT 

 

The phenomenon of feminine energy on social media is worth examining because 

it not only serves as entertainment but also shapes self-meaning and gender identity. 

This study focuses on how young women followers of TikTok account Olivia Mai 

(@livlauflove) interpret and negotiate femininity through content themed around 

feminine energy, using Judith Butler's theory of gender performativity. The study 

employs a qualitative phenomenological approach to understand informants’ 

subjective experiences in consuming and practicing feminine energy values in daily 

life. The findings show that informants negotiate femininity through selection, 

adaptation, and self-reflection. Feminine energy content is interpreted as a means 

of self-development, emotional management, enhancing self-worth, and 

establishing boundaries in social relationships, yet it also has the potential to create 

new normative standards of how women “should” behave. The findings highlight 

that femininity is practiced performatively, and TikTok serves as an important space 

in young women’s negotiation of femininity. 

 

 

Keywords: Femininity Negotiation, Feminine energy, Young Women, TikTok, 

Gender Performativity Theory 
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