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ABSTRAK

Perkembangan media sosial, khususnya TikTok, telah mengubah pola
komunikasi pemasaran industri kosmetik, di mana daya tarik visual menjadi faktor
penting dalam memengaruhi minat beli konsumen, terutama followers Tiktok
@skintific_id. Salah satu elemen visual yang menonjol adalah desain kemasan
dengan dominasi warna tertentu, seperti warna pink yang digunakan pada produk
Cushion Skintific. Penelitian ini bertujuan untuk mengetahui dan menganalisis
seberapa besar pengaruh daya tarik desain packaging terhadap minat beli followers
TikTok (@skintific id. Pertanyaan penelitian difokuskan pada hubungan antara
persepsi daya tarik visual kemasan dan minat beli konsumen. Penelitian ini
menggunakan pendekatan kuantitatif dengan desain penelitian eksplanatif. Teknik
pengumpulan data dilakukan melalui kuesioner yang disebarkan kepada followers
TikTok @skintific id, kemudian dianalisis menggunakan uji statistik deskriptif,
dan uji inferensial dengan bantuan IBM SPSS Statistic 27. Hasil penelitian
menunjukkan bahwa daya tarik desain packaging berpengaruh positif dan
signifikan terhadap minat beli, dengan nilai koefisien regresi sebesar 0,738 dan
koefisien determinasi (R?) sebesar 0,440, yang berarti 44% variasi minat beli dapat
dijelaskan oleh daya tarik desain kemasan. Elemen warna menjadi faktor paling
dominan dalam menarik perhatian konsumen, sementara tipografi dan logo masih
perlu dioptimalkan. Penelitian ini menyimpulkan bahwa desain kemasan berperan
penting sebagai pemicu awal minat beli dalam konteks pemasaran digital.

Kata Kunci: Desain Kemasan, Perilaku Konsumen, Minat Beli, Tiktok, AIDA
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ABSTRACT

The rapid growth of social media, particularly TikTok, has transformed
marketing communication patterns in the cosmetics industry, where visual appeal
has become a crucial factor in influencing consumers’ purchase intentions. One
prominent visual element is product packaging design with dominant color usage,
such as the pink packaging applied to Skintific Cushion products. This study aims
to examine and analyze the extent to which the attractiveness of packaging design
influences the purchase intention of Gen Z followers of the TikTok account
@skintific id. The research question focuses on the relationship between
consumers’ perceptions of visual packaging attractiveness and their purchase
intention. This study employs a quantitative approach with an explanatory research
design. Data were collected through questionnaires distributed to followers of the
TikTok account @skintific id and analyzed using descriptive statistical analysis,
Pearson correlation analysis, coefficient of determination, and simple linear
regression with the assistance of IBM SPSS Statistics 27. The results indicate that
the attractiveness of packaging design has a positive and significant effect on
purchase intention, with a regression coefficient of 0.738 and a coefficient of
determination (R?) of 0.440, meaning that 44% of the variation in purchase intention
can be explained by the attractiveness of the packaging design. Color emerged as
the most dominant element in attracting consumers’ attention, while typography
and logo elements require further optimization. This study concludes that
packaging design plays an important role as an initial trigger of purchase intention
in the context of digital marketing.
Keywords: Design Packaging, Consumen Behavior, Purchase Intention, Tiktok,

AIDA
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