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ABSTRAK

Perkembangan media sosial berbasis short-form video memunculkan
perdebatan mengenai dampak yang ditimbulkan terhadap rentang perhatian
(Attention Span) generasi muda. Penelitian ini bertujuan untuk
menganalisis pengaruh kualitas konten video TikTok @onebitebigbite
terhadap Attention Span generasi Z dengan menggunakan pendekatan
Elaboration Likelihood Model (ELM). Dalam penelitian ini, variabel x yaitu
kualitas konten dioperasionalisaiskan melalui empat dimensi
Informativeness, relevance, Visual Appeal, dan Ineractivity (Ashley &
Tuten, 2015). Sedangkan, Variabel Y vyaitu Attention Span
dioperasionalisasikan meallui dimensi Focusing dan Shifting (Derryberry &
Rothbart, 2002). Penelitian ini menggunakan pendekatan kuantitatif dengan
metode survey kepada 100 followers akun TikTok @onebitebigbite dengan
syarat generasi Z. Data yang terkumpul kemudian dianalisis menggunakan
statistic dekriptif dan inferensial. Hasil penelitian menunjukan bahwa
kualitas konten dan Attention Span berada pada kategori tinggi dengan
hubungan positif dan signikifan (r=0,691;p<0,05). Dari keempat dimensi
variabel X, visual appeal mendapatkan skor tertinggi (4,78), sementara
dimensi interactivity terendah (4,22). Pada variabel attention span, dimensi
focusing mendapatkan’ skor teringgi (4,67), sementara dimensi focusing
terendah (4,06). Kualitas konten herpengaruh terhadap attention span
dengan kontribusi sebesar 47% (R? = 0,477). Uji t menunjukan kualitas
konten memiliki pengaruh signifikan terhadap attention span (tnityng =
9,455 > tiaper = 1,661, p < 0,05). Penelitian ini menyimpulkan bahwa
kualitas konten tidak hanya menarik perhatian secara visual, namun juga
mempertahankan keterlibatan kognitif audiens.

Kata Kunci : Kualitas Konten, Attention Span, Generasi Z, ELM,
TikTok
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ABSTRACT

The development of short-form video-based social media has sparked
debate regarding its impact on the attention span of younger generations.
This study aims to analyze the influence of TikTok video content quality from
the account @onebitebigbite on Generation Z's attention span using the
Elaboration Likelihood Model (ELM). In this study, the independent
variable (X), content quality, is operationalized through four dimensions:
informativeness, relevance, visual appeal, and interactivity (Ashley &
Tuten, 2015). Meanwhile, the dependent variable (Y), attention span, is
operationalized through the dimensions of focusing and shifting
(Derryberry & Rothbart, 2002). This research employs a gquantitative
approach using a survey method involving 100 Generation Z followers of
the TikTok account @onebitebigbite. The collected data were analyzed
using descriptive and. inferential statistics, including normality test,
Pearson correlation. test, simple linear regression test, coefficient of
determination test, and t-test. The results show that both content quality and
attention span are categorized as high, with a positive and significant
relationship between content quality and attention span (r = 0.691; p <
0.05). Among the four dimensions of content quality, visual appeal obtained
the highest score (4.78), while interactivity received the lowest score (4.22).
In the attention span variable, the focusing dimension obtained the highest
score (4.67), while the shifting dimension received the lowest score (4.06).
The regression results indicate that content quality significantly influences
attention span with a contribution of 47% (R? = 0.477). The t-test shows
that content quality has a significant effect on attention span (t = 9.455 > t-
table = 1.661; p < 0.05). This study concludes that content quality not only
captures visual attention- but also sustains  the audience’s cognitive
engagement.

Keywords: Content Quality, Attention Span, Generation Z, TikTok,
Elaboration Likelihood Model
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