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STRATEGI PROMOSI DENSPLAY CHANNEL MELALUI INSTAGRAM 

DALAM KERANGKA INTEGRATED MARKETING 

COMMUNICATIONS 

 

Mutiara Rizka Maharani 

223516516047 

Program Studi Ilmu Komunikasi 

 

ABSTRAK 

 

Perkembangan industri esports mendorong kebutuhan akan strategi promosi 

digital yang terintegrasi, khususnya melalui media sosial seperti Instagram. 

Densplay Channel sebagai media digital esports memanfaatkan Instagram sebagai 

sarana utama promosi untuk meningkatkan awareness, engagement, dan konversi 

audiens ke platform YouTube. Penelitian ini bertujuan untuk menganalisis strategi 

promosi Densplay melalui Instagram dalam kerangka Integrated Marketing 

Communication (IMC). Konsep yang digunakan dalam IMC meliputi marketing 

mix 9P, segmenting–targeting–positioning (STP), bauran promosi, serta teori 

AIDCA sebagai alur komunikasi pemasaran. Penelitian ini menggunakan 

pendekatan kualitatif dengan metode deskriptif. Teknik pengumpulan data 

dilakukan melalui wawancara mendalam, observasi aktivitas Instagram Densplay, 

serta dokumentasi, yang kemudian dianalisis menggunakan triangulasi sumber. 

Hasil penelitian menunjukkan bahwa strategi promosi Densplay dijalankan secara 

terintegrasi melalui kombinasi elemen marketing mix, STP, dan bauran promosi 

yang saling mendukung. Instagram berfungsi sebagai pusat komunikasi yang 

menghubungkan konten organik, kolaborasi, dan iklan berbayar. Integrasi tersebut 

membentuk alur komunikasi pemasaran yang berkelanjutan, yang dapat dijelaskan 

melalui tahapan AIDCA dari perhatian hingga tindakan audiens. Kesimpulannya, 

strategi promosi Densplay melalui Instagram dilaksanakan pada advertising, digital 

marketing, social media, alternative marketing, database marketing, direct 

response, personal selling, sales promotions, dan public relations. 

 

Kata kunci: Integrated Marketing Communications, Instagram, strategi, promosi, 

esports. 
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DENSPLAY CHANNEL'S PROMOTION STRATEGY THROUGH 

INSTAGRAM IN THE FRAMEWORK OF INTEGRATED MARKETING 

COMMUNICATION 

 

Mutiara Rizka Maharani 

223516516047 
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ABSTRACT 
 

The growth of the esports industry has in creased the need for integrated digital 

promotion strategies, particularly through social media platforms such as 

Instagram. Densplay Channel, as a digital esports media platform, utilizes 

Instagram as its primary promotional channel to enhance audience awareness, 

engagement, and conversion to YouTube. This study aims to analyze Densplay’s 

promotional strategy on Instagram within the framework of Integrated Marketing 

Communication (IMC). The theoretical framework applied in this research includes 

IMC, the 9P marketing mix, segmentation–targeting–positioning (STP), the 

promotion mix, and the AIDCA model as a communication flow. This research 

employs a qualitative approach using a case study method. Data were collected 

through in-depth interviews, observation of Densplay’s Instagram activities, and 

documentation, and were analyzed using source triangulation. The findings 

indicate that Densplay’s promotional strategy is implemented in an integrated 

manner through the alignment of marketing mix elements, STP strategy, and 

promotion mix components. Instagram functions as a central communication 

medium that connects organic content, collaborations, and paid advertising. This 

integration creates a structured marketing communication flow, which can be 

explained through the AIDCA stages, from building attention to encouraging 

audience action. In conclusion, Densplay’s Instagram promotion applied in 

advertising, digital marketing, social media, alternative marketing, database 

marketing, direct response, personal selling, sales promotions, dan public relations 

 

Keywords: Integrated Marketing Communication, Instagram, promotion, strategy, 

esports. 
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