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ABSTRAK 

Nama    : Nadiva Putri Aurella 

NPM    : 223516516078 

Judul  :Strategi Komunikasi Pemasaran Terpadu (IMC) Indonesia 

Digital Test House Dalam Meningkatkan Kredibilitas 

Dosen Pembimbing  : Dr. Nurhasanah Haspiaini, M.Si 

 

 

Penelitian ini dilatarbelakangi oleh rendahnya tingkat pemanfaatan layanan 

Indonesia Digital Test House (IDTH) sebagai laboratorium pengujian perangkat 

telekomunikasi nasional, meskipun telah memiliki fasilitas berstandar 

internasional. Kondisi tersebut menunjukkan adanya tantangan dalam membangun 

kepercayaan dan kredibilitas dari brand-brand telekomunikasi. Penelitian ini 

bertujuan untuk menganalisis strategi komunikasi pemasaran terpadu yang 

diterapkan Indonesia Digital Test House dalam meningkatkan kredibilitas lembaga. 

Penelitian ini menggunakan teori Integrated Marketing Communication (IMC) 

yang menekankan integrasi berbagai saluran komunikasi pemasaran. Metode 

penelitian yang digunakan adalah pendekatan kualitatif deskriptif dengan 

paradigma konstruktivisme melalui teknik observasi, wawancara, dan dokumentasi. 

Hasil penelitian menunjukkan bahwa strategi Integrated Marketing Communication 

Indonesia Digital Test House dilakukan melalui hubungan masyarakat, periklanan 

digital, pemasaran langsung kepada perusahaan telekomunikasi, serta promosi 

penjualan melalui media sosial, website, dan kegiatan pameran. Kesimpulan 

penelitian ini menunjukkan bahwa penerapan strategi komunikasi pemasaran 

terpadu mampu meningkatkan visibilitas, memperkuat kepercayaan, serta 

mendukung peningkatan kredibilitas Indonesia Digital Test House sebagai 

laboratorium pengujian telekomunikasi nasional. 

 

 

Kata Kunci : Komunikasi Pemasaran Terpadu, Kredibilitas, Laboratorium 

Telekomunikasi, Indonesia Digital Test House 
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ABSTRACT 

Nama   : Nadiva Putri Aurella 

NPM   : 223516516078 

Title  :Indonesia Digital Test House’s Integrated Marketing 

Communications (IMC) Strategy In Improving Credibility 

Supervisor  : Dr. Nurhasanah Haspiaini, M.Si 

 

 

This research is motivated by the low level of utilization of the services of the 

Indonesia Digital Test House (IDTH) as a national telecommunications equipment 

testing laboratory, despite having international standard facilities. This condition 

indicates a challenge in building trust and credibility of telecommunications brands. 

This study aims to analyze the integrated marketing communication strategy 

implemented by the Indonesia Digital Test House in increasing the institution's 

credibility. This study uses the Integrated Marketing Communication (IMC) theory 

which emphasizes the integration of various marketing communication channels. 

The research method used is a descriptive qualitative approach with a constructivist 

paradigm through observation, interviews, and documentation techniques. The 

results show that the Integrated Marketing Communication strategy of the 

Indonesia Digital Test House is carried out through public relations, digital 

advertising, direct marketing to telecommunications companies, and sales 

promotions through social media, websites, and exhibition activities. The 

conclusion of this study shows that the implementation of an integrated marketing 

communication strategy can increase visibility, strengthen trust, and support the 

improvement of the credibility of the Indonesia Digital Test House as a national 

telecommunications testing laboratory. 

 

 

Keyword : Integrated Marketing Communication, Credibility, 

Telecommunication Laboratory, Indonesia Digital Test House.  
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