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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui strategi komunikasi pemasaran yang 

dilakukan oleh akun Instagram @cleansheetstore.club dalam meningkatkan 

penjualan produk. Di era digital saat ini, media sosial khususnya Instagram menjadi 

salah satu platform yang efektif dalam mendukung kegiatan pemasaran karena 

memiliki fitur interaktif yang mampu menjangkau konsumen secara luas dan cepat. 

Penelitian ini menggunakan metode penelitian kualitatif dengan pendekatan 

deskriptif. Teknik pengumpulan data dilakukan melalui wawancara mendalam, 

observasi, dan dokumentasi. Informan dalam penelitian ini terdiri dari pemilik 

usaha serta pengelola Instagram @cleansheetstore.club. Analisis data dilakukan 

melalui tahapan reduksi data, penyajian data, dan penarikan kesimpulan. Hasil 

penelitian menunjukkan bahwa strategi komunikasi pemasaran yang diterapkan 

oleh @cleansheetstore.club meliputi pemanfaatan fitur Instagram seperti feeds, 

story, repost testimoni konsumen, penggunaan hashtag, promosi diskon, serta 

interaksi aktif dengan followers. Strategi tersebut mampu membangun kepercayaan 

konsumen, meningkatkan engagement. Selain itu, pendekatan komunikasi yang 

persuasif dan konsisten menjadi faktor penting dalam meningkatkan penjualan 

produk. Kesimpulan dari penelitian ini adalah bahwa pemanfaatan fitur Instagram 

sebagai media komunikasi pemasaran yang terencana dan interaktif berperan 

signifikan dalam meningkatkan penjualan produk @cleansheetstore.club. 

Kata Kunci: Strategi, Komunikasi Pemasaran, Instagram, Integrated Marketing 

Communication. 

 

  



 

xii 
Universitas Nasional 

ABSTRACT 

This study aims to identify and analyze the marketing communication strategies 

implemented through the Instagram account @cleansheetstore.club in increasing 

product sales. In the current digital era, social media particularly Instagram has 

become an effective platform for supporting marketing activities due to its 

interactive features that enable businesses to reach consumers widely and quickly. 

This research employs a qualitative method with a descriptive approach. Data were 

collected through in-depth interviews, observation, and documentation. The 

informants in this study consisted of the business owner and the Instagram 

administrator of @cleansheetstore.club. Data analysis was conducted through the 

stages of data reduction, data display, and conclusion drawing. The results indicate 

that the marketing communication strategies implemented by 

@cleansheetstore.club include the utilization of Instagram features such as feeds, 

stories, reposting customer testimonials, the use of hashtags, promotional discounts, 

and active interaction with followers. These strategies help build consumer trust 

and increase engagement. Furthermore, persuasive and consistent communication 

approaches play an important role in enhancing product sales. conclusion, the 

planned and interactive use of Instagram as a marketing communication medium 

plays a significant role in increasing product sales at @cleansheetstore.club. 

Keywords: Marketing, Communication Strategy, Instagram, Integrated Marketing 

Communication. 

  



 

xiii 
Universitas Nasional 

 DAFTAR ISI 

HALAMAN PENYATAAN ORISINALITAS ..................................................... iii 

PERSETUJUAN SKRIPSI .................................................................................... iv

PENGESAHAN SKRIPSI ... .................................................................................. v 

HALAMAN PENGESAHAN ................................................................................. v i

KATA PENGANTAR ......................................................................................... viii 

ABSTRAK ............................................................................................................. xi 

ABSTRACT .......................................................................................................... xii 

DAFTAR ISI ........................................................................................................ xiii 

DAFTAR TABEL ................................................................................................ xvi 

DAFTAR GAMBAR .......................................................................................... xvii 

DAFTAR LAMPIRAN ...................................................................................... xviii 

BAB I  PENDAHULUAN ...................................................................................... 1 

1.1 Latar Belakang .............................................................................................. 1 

1.2 Rumusan Masalah ......................................................................................... 7 

1.3 Tujuan Penelitian ........................................................................................... 8 

1.4 Manfaat Penelitian ......................................................................................... 8 

1.4.1  Manfaat Teoritis ................................................................................. 8 

1.4.2 Manfaat Praktis ....................................................................................... 8 

1.5  Sistematika Penulisan ................................................................................... 8 

BAB II TINJAUAN PUSTAKA ........................................................................... 10 

2.1 Penelitian Terdahulu ................................................................................. 10 

2.2 Landasan Teori .......................................................................................... 16 

2.2.1 Integrated Marketing Communication .............................................. 16 

2.2.2 Strategi Komunikasi Pemasaran Terpadu .......................................... 19 

2.3 Landasan Konsep ...................................................................................... 21 

2.3.1. Pemasaran .......................................................................................... 21 

2.3.2. Strategi Pemasaran ............................................................................ 22 

2.3.3. Komunikasi Pemasaran ..................................................................... 23 

2.3.4. Jenis-jenis New Media ....................................................................... 24 

2.3.5. Manfaat New Media ........................................................................... 26 



 

xiv 
Universitas Nasional 

2.3.6. Karakteristik New Media ................................................................... 26 

2.3.7. Instagram dan Digital Marketing ...................................................... 29 

2.3.8. Instagram sebagai media baru ........................................................... 32 

2.3.9. Instagram ........................................................................................... 35 

2.4 Kerangka Berpikir ..................................................................................... 38 

BAB III METODOLOGI PENELITIAN.............................................................. 39 

3.1 Penentuan Informan .................................................................................. 39 

3.2 Key Informan ............................................................................................ 39 

3.3 Informan pendukung ................................................................................. 39 

3.4 Teknik Pengumpulan Data ........................................................................ 40 

3.5 Teknik Analisis Data ................................................................................. 41 

3.6 Teknik  Keabsahan Data ........................................................................... 42 

3.7 Pendekatan Penelitian ............................................................................... 44 

3.8 Lokasi Penelitian dan Jadwal Penelitian ................................................... 44 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ...................................... 46 

4.1 Gambaran Umum Latar Penelitian............................................................ 46 

4.1.1 Sejarah Cleansheetstore.club ............................................................. 46 

4.1.2 Bidang Usaha Cleansheetstore.club .................................................. 46 

4.1.3 Logo Cleansheetstore.club ................................................................. 47 

4.1.4 Paket jasa cuci sepatu Cleansheetstore.club ...................................... 48 

4.1.5 Media Sosial Cleansheetstore.club .................................................... 49 

4.1.6 Aktifitas Instagram @Cleansheetstore.club ...................................... 51 

4.1.7 Profil informan penelitian .................................................................. 52 

4.2 Hasil Penelitian ......................................................................................... 53 

4.2.1 Komunikasi Pemasaran @Cleansheetstore.club ............................... 53 

4.2.2 Integrated Marketing Communication .............................................. 59 

4.2.3 Strategi Komunikasi Pemasaran Terpadu cleansheetstore.club ........ 67 

4.3 Pembahasan ............................................................................................... 70 

BAB V PENUTUP ................................................................................................ 78 

5.1 Kesimpulan ............................................................................................... 78 

5.2 Saran .......................................................................................................... 80 

DAFTAR PUSTAKA ........................................................................................... 82 



 

xv 
Universitas Nasional 

LAMPIRAN .......................................................................................................... 86 

 

  



 

xvi 
Universitas Nasional 

DAFTAR TABEL 

Tabel 2. 1 Penelitian Terdahulu ............................................................................ 10 
Tabel 3. 1 Jadwal Penelitian.................................................................................. 45 
 
 

 

  



 

xvii 
Universitas Nasional 

DAFTAR GAMBAR 

Gambar 1. 1 Data pengguna Media Sosial di Indonesia 2025 ................................ 2 
Gambar 1. 2 Instagram @Cleansheetstore.club ...................................................... 6 
Gambar 4. 1 logo cleansheet store.club ................................................................ 47 
Gambar 4. 2 Price List cleansheet store.club ........................................................ 49 
Gambar 4. 3 Akun Instagram @cleansheetstore.club ........................................... 50 
 

  


