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ABSTRAK

Nama : Anisa Yuhera
Program Studi - llmu Komunikasi
Judul : Strategi Marketing Public Relations Dalam Mempromosikan

Produk Muaq Beauty Melalui Instagram

Penelitian ini dilatar belakangi oleh persaingan ketat industri kecantikan di media sosial
yang menuntut brand untuk memiliki strategi komunikasi yang efektif agar mampu
meningkatkan awareness dan membangun hubungan dengan audiens. Muaq Beauty
sebagai brand lokal memanfaatkan Instagram sebagai media utama promosi, namun
diperlukan strategi Marketing Public Relations (MPR) yang terarah agar pesan brand
dapat diterima serta membentuk keterlibatan audiens secara berkelanjutan. Penelitian
ini bertujuan untuk mengetahui strategi Marketing Public Relations dalam
mempromosikan produk Muag Beauty melalui Instagram. Teori utama yang digunakan
adalah konsep Marketing Public Relations Thomas L. Harris yang meliputi Push
Strategy, Pull Strategy, dan Pass Strategy. Penelitian ini menggunakan metode
deskriptif kualitatif dengan paradigma konstruktivisme. Hasil penelitian menunjukkan
bahwa Muaq Beauty menerapkan strategi MPR Push Strategy melalui konten teaser,
launching, event offline dan online, kolaborasi influencer/MUA, Pull Strategy melalui
konten interaktif seperti Q&A, giveaway, challenge, live, dan broadcast channel, serta
Pass Strategy berfokus pada membangun hubungan jangka panjang melalui komunitas
MuaqTroops komunikasi dua arah, seperti membalas DM, merespons komentar,
memberi like, serta menanggapi mention atau tag dari audiens.

Kata kunci :
Marketing Public Relations, Strategi Marketing Public Relations, Instagram,
Promosi.
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ABSTRACT

Name > Anisa Yuhera
Major > llImu Komunikasi
Title : Strategi Marketing Public Relations Dalam Mempromosikan

Produk Muaq Beauty Melalui Instagram

This study is motivated by the intense competition in the beauty industry on social
media, which requires brands to implement effective communication strategies in order
to increase awareness and build relationships with audiences. Muag Beauty, as a local
brand, utilizes Instagram as its main promotional platform; however, a well-directed
Marketing Public Relations (MPR) strategy is needed so that the brand message can be
effectively delivered and sustainable audience engagement can be developed. This
study aims to identify the Marketing Public Relations strategy used in promoting Muag
Beauty products through Instagram. The main theory applied in this research is Thomas
L. Harris’s Marketing Public Relations concept, which consists of Push Strategy, Pull
Strategy, and Pass Strategy. This research uses a descriptive qualitative method with a
constructivist paradigm. The results show that Muaq Beauty implements the Push
Strategy through teaser content, product launching, offline and online events, and
collaborations with influencers and makeup artists (MUA). The Pull Strategy is carried
out through interactive content such as-Q&A, giveaways, challenges, live sessions, and
broadcast channels. Meanwhile, the Pass Strategy focuses on building long-term
relationships through the MuagTroops community and two-way communication, such
as replying to direct messages, responding to comments, giving likes, and engaging
with audience mentions or tags.

Keywords:
Marketing Public Relations, Marketing Public Relations Strategy, Instagram,
Promotion.
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