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ABSTRAK 

PENGARUH VARIASI PRODUK, CITRA MEREK, DAN  

WORD OF MOUTH (WOM) TERHADAP KEPUTUSAN PEMBELIAN 

LIPSTIK WARDAH PADA GENERASI Z DI UNIVERSITAS NASIONAL 

 

Oleh:  

Hemalia Putri 

NPM: 223402516047 

Tugas Akhir, di bawah bimbingan Dr. Resti Hardini, S.E., M.Si. 

Penelitian ini bertujuan untuk menganalisis pengaruh variasi produk, citra merek, 

dan word of mouth terhadap keputusan pembelian lipstik Wardah pada Generasi Z 

di Universitas Nasional. Penelitian ini menggunakan metode kuantitatif dengan 

data primer yang diperoleh melalui penyebaran kuesioner kepada 100 responden 

Generasi Z pengguna lipstik Wardah di Universitas Nasional. Teknik analisis data 

dalam penelitian ini diolah menggunakan program SPSS (Statistical Package for 

the Social Sciences) versi 24 untuk menguji pengaruh antar variabel penelitian. 

Hasil penelitian menunjukkan bahwa variasi produk berpengaruh positif dan 

signifikan terhadap keputusan pembelian lipstik Wardah, citra merek juga 

berpengaruh positif dan signifikan terhadap keputusan pembelian lipstik Wardah, 

serta word of mouth berpengaruh positif dan signifikan terhadap keputusan 

pembelian lipstik Wardah, sehingga dapat disimpulkan bahwa seluruh variabel 

independen memiliki peran penting dalam memengaruhi keputusan pembelian 

konsumen. 

Kata Kunci: Variasi Produk, Citra Merek, Word of Mouth (WOM) 

 

 

 



   
  

 
 

ABSTRACT 

THE EFFECT OF PRODUCT VARIATION, BRAND IMAGE, AND  

WORD OF MOUTH (WOM) ON PURCHASE DECISIONS OF  

WARDAH LIPSTICK AMONG GENERATION Z AT 

UNIVERSITASNASIONAL 

 

By:  

Hemalia Putri 

NPM: 223402516047 

Thesis, under the guidance of Dr. Resti Hardini, S.E., M.Si. 

This research aims to analyze the influence of product variation, brand image, and 

word of mouth on the purchasing decision of Wardah lipstick among Generation Z 

at Universitas Nasional. This study uses a quantitative method with primary data 

collected through the distribution of questionnaires to 100 Generation Z 

respondents who are users of Wardah lipstick at Universitas Nasional. The data 

were analyzed using SPSS (Statistical Package for the Social Sciences) version 24 

to examine the effects among the research variables. The results indicate that 

product variation has a positive and significant effect on the purchasing decision of 

Wardah lipstick, brand image also has a positive and significant effect, and word of 

mouth has a positive and significant influence on the purchasing decision. 

Therefore, it can be concluded that all independent variables play an important role 

in influencing consumers’ purchasing decisions. 

Keywords: Product Variation, Brand Image, Word of Mouth (WOM)
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