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ABSTRAK

Penelitian bertujuan untuk menganalisis pengaruh durasi video dan waktu
unggah terhadap engagement rate pada konten fashion di TikTok menggunakan
pendekatan prediktif dengan algoritma Random Forest Regression. Data penelitian
dikumpulkan melalui web scraping pada video TikTok bertema fashion yang
mencakup variabel durasi video dan waktu unggah. Hasil penelitian menunjukkan
bahwa durasi video dan waktu unggah berkontribusi signifikan terhadap tingkat
keterlibatan, dengan durasi video sebagai faktor dominan. Model yang dibangun
memiliki R? sebesar 0,178, yang berarti model ini dapat menjelaskan sekitar
17,82% variasi engagement rate. Temuan ini memberikan rekomendasi bagi kreator
dan brand fashion untuk mempertimbangkan durasi dan waktu unggah dalam
strategi unggah konten yang lebih efektif.

Kata Kunci: TikTok, Engagement Rate, Durasi Video, Waktu Upload, Random
Forest, Fashion.
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ABSTRACT

This study aims to analyze the influence of video duration and upload time
on engagement rate in fashion content on TikTok using a predictive approach with
the Random Forest Regression algorithm. Data were collected through web
scraping of TikTok videos focused on fashion, including the variables of video
duration and upload time. The results show that both video duration and upload
time significantly contribute to engagement rate, with video duration being the
dominant factor. The model developed has an R? of 0.178, meaning it can explain
approximately 17.82% of the variation in engagement rate. These findings provide
recommendations for content creators and fashion brands to consider video
duration and upload time in their content posting strategies.

Keywords: TikTok, Engagement Rate, Video Duration, Upload Time, Random
Forest, Fashion
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