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ABSTRAK

PENGARUH KUALITAS PRODUK, PERSEPSI HARGA DAN PROMOSI
TERHADAP KEPUTUSAN PEMBELIAN PRODUK SKINCARE KAHF

DI PASAR MINGGU

Oleh:
Yosafat Reinpaldi
NPM:223402516145
Tugas Akhir, dibawah bimbingan Dr. Ian Zulfikar M.SI.

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, presepsi
harga dan promosi terhadap keputusan pembelian produk skincare Kahf di Pasar
Minggu. Latar belakang ini didasarkan pada meningkatkan persaingan industry
skincare pria serta adanya penurunan penjualan produk kahf dalam beberapa tahun
terakhir, sehingga diperlukan pemahaman yang lebih mendalam mengenai faktor-
faktor yang mempengaruhi keputusan pembelian konsumen.

Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei.
Populasi dalam penelitian ini adalah konsumen yang pernah membeli dan
menggunakan produk skincare kahf di wilayah Pasar Minggu. Teknik pengambilan
sampel yang digunakan adalah purposive sampling dengan jumlah responden
sebanyak 100 orang. Data dikumpulkan melalui kuesioner dengan skala likert dan
analisis menggunakan analisis regresi liner berganda dengan bantuan perangkat
lunak IBM SPSS Statistics versi 27.

Kata kunci: Kualitas Produk, Presepsi Harga dan Promosi, Kepetusan Pembelian
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ABSTRACT

THE EFFECT OF PRODUCT QUALITY, PRICE PERCEPTION AND
PROMOTION ON PURCHASE DECISIONS FOR KAHF SKINCARE

PRODUCTS AT PASAR MINGGU

By:
Yosafat Reinpaldi
NPM:223402516145
Thesis, under the guidance Dr. Ian Zulfikar M.SI.

This study aims to analyze the influence of product quality, price perception,
and promotion on purchasing decisions for Kahf skincare products in the Pasar
Minggu area, South Jakarta. The background to this study is based on the increasing
competition in the men's skincare industry and the decline in sales of Kahf products in
recent years, necessitating a deeper understanding of the factors influencing consumer
purchasing decisions.

This study used a quantitative approach with a survey method. The population
in this study were consumers who had purchased and used Kahf skincare products in
the Pasar Minggu area. The sampling technique used was purposive sampling, with
100 respondents. Data were collected through a questionnaire structured using a
Likert scale, then analyzed using multiple linear regression analysis with the help of
IBM SPSS Statistics version 26 software.

The results showed that product quality had a positive and significant effect on
purchasing decisions. Price perception also had a positive and significant effect on
purchasing decisions. Furthermore, promotion was shown to have a positive and
significant effect on purchasing decisions for Kahf skincare products. Thus, it can be
concluded that product quality, price perception, and promotion are important factors
influencing consumer purchasing decisions.
Keywords: Prod Ctquality, Perceived Price, Promotion, Purchasing Pecisions.
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