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ABSTRAK
PENGARUH KUALITAS PELAYANAN, PERSEPSI HARGA, DAN
KEPERCAYAAN KONSUMEN TERHADAP MINAT BELI ULANG
PENGGUNA JASA GRAB BIKE DI JAKARTA TIMUR

Oleh:

Berliana Fitri

NPM 223403516285

Tugas Akhir, dibawah bimbingan Dr. Ir. Farida, M.M.

Penelitian ini bertujuan untuk menganalisis pengaruh variabel bebas yang terdiri
atas kualitas pelayanan, persepsi harga, dan kepercayaan konsumen terhadap
variabel terikat berupa minat beli ulang pada pengguna layanan GrabBike di Jakarta
Timur. Pendekatan kuantitatif dengan metode suryei dipilih sebagai desain
penelitian. Sebanyak 100 partisipan ditetapkan sebagai sampel melalui teknik
purposive sampling, dengan mempertimbangkan kriteria yang telah dirumuskan
sebelumnya. Pengumpulan data primer dilakukan melalui penyebaran kuesioner,
dan analisis data menggunakan regresi linear berganda dengan bantuan perangkat
lunak SPSS versi 25. Hasil analisis menunjukkan bahwa mutu pelayanan, persepsi
harga, dan keyakinan konsumen berkontribusi positif dan signifikan terhadap minat
beli ulang. Seluruh instrumen penelitian telah melalui uji validitas dan reliabilitas,

dan dinyatakan memenuhi syarat.

Kata kunci : Kualitas Pelayanan, Persepsi Harga, Kepercayaan Konsumen dan

Minat Beli Ulang.
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ABSTRACT
THE EFFECT OF SERVICE QUALITY, PRICE PERCEPTION, AND
CONSUMER TRUST ON REPURCHASE INTENTION OF GRABBIKE
SERVICE USERS IN EAST JAKARTA

By:

Berliana Fitri

NPM : 223402516285

This thesis under the guidance of Dr. Ir. Farida, M.M.

This study aims to analyze the influence of independent variables, comprising
service quality, price perception, and consumer trust, on the dependent variable of
repurchase intention among GrabBike users in FEast Jakarta. A quantitative
approach with a survey method was employed as the research design. A total of
100 participants were selected as the sample through purposive sampling
technique, based on predetermined criteria. Primary data were collected via
questionnaire distribution and subsequently analyzed using multiple linear
regression with the assistance of SPSS version 25 software. The findings reveal that
service quality, price perception, and consumer trust have a positive and significant
impact on repurchase intention. All research instruments were tested for validity

and reliability and confirmed to meet the required standards.

Keywords: Service Quality, Price Perception, Consumer Trust and Repurchase

Intention.
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