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ABSTRAK 

 

PENGARUH FEAR OF MISSING OUT (FOMO) DAN KONTEN TIKTOK 

TERHADAP MINAT KUNJUNG WISATAWAN DI AGRO WISATA ALAM 

BUKIT PANIISAN BOGOR 

 

Oleh: Hilya Lutfiana  

NPM: 223404516019  

Tugas Akhir, dibawah bimbingan Dr. Ramang Husin Demolingo, S.S., M.Par. 

 

Penelitian ini menganalisis pengaruh Fear of Missing Out (FOMO) dan konten 

TikTok terhadap minat kunjung wisatawan ke Agro Wisata Alam Bukit Paniisan, 

Bogor. Fokus utama studi ini ialah menguji tingkat signifikansi pengaruh kedua 

variabel tersebut dalam membentuk minat kunjung wisatawan ke destinasi 

dimaksud. Sebanyak 100 responden yang merupakan wisatawan/pengunjung Bukit 

Paniisan sekaligus pengguna TikTok dilibatkan dalam penelitian. Data 

dikumpulkan dengan pendekatan kuantitatif melalui penyebaran kuesioner, 

kemudian diolah menggunakan Statistical Package for the Social Sciences (SPSS) 

versi 31. Penarikan sampel menerapkan non-probability sampling dengan teknik 

purposive sampling. Prosedur analisis mencakup analisis deskriptif serta analisis 

inferensial menggunakan regresi linier berganda. Temuan penelitian menunjukkan 

bahwa FOMO dan konten TikTok berpengaruh positif terhadap minat kunjung 

wisatawan ke Agro Wisata Alam Bukit Paniisan, baik secara parsial maupun secara 

simultan. 

 

Kata Kunci: Fear Of Missing Out, Konten Tiktok, Minat Kunjung Wisata 

 

 

 

 

 

 



v 

 
 

ABSTRACT 

 

THE EFFECT OF FEAR OF MISSING OUT (FOMO) AND TIKTOK 

CONTENT THAT TRIGGERS TOURIST INTEREST IN AGRO TOURISM AT 

BUKIT PANIISAN BOGOR 

 

By: Hilya Lutfiana  

NPM: 223404516019  

Thesis, under the guidance of Dr. Ramang Husin Demolingo, S.S., M.Par.  

 

 

This study analyzes the influence of Fear of Missing Out (FOMO) and TikTok 

content on tourist interest in visiting Bukit Paniisan Nature Agro Tourism, Bogor. 

The main focus of this study is to examine the level of significance of the influence 

of these two variables in shaping tourist interest in visiting the destination in 

question. A total of 100 respondents who were tourists/visitors to Bukit Paniisan 

and TikTok users were involved in the research. Data were collected using a 

quantitative approach through the distribution of questionnaires, then processed 

using the Statistical Package for the Social Sciences (SPSS) version 31. Sample 

extraction applied non-probability sampling with purposive sampling techniques. 

The analysis procedure included descriptive analysis and inferential analysis using 

multiple linear regression. The research findings indicate that FOMO and TikTok 

content have a positive effect on tourist interest in visiting Agro Wisata Alam Bukit 

Paniisan, both partially and simultaneously. 

 

 

Keywords: Fear Of Missing Out, TikTok Content, Interest in Tourism Visits 
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