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ABSTRAK

PENGARUH VARIASI PRODUK, BRAND IMAGE DAN WORD OF
MOUTH TERHADAP MINAT BELI ULANG MINUMAN HAUS DI
STORE PEJATEN, JAKARTA SELATAN

Oleh : Vingky Sirait
NPM : 223402516406
Skripsi dibawah ini dibimbing Ibu Dr. Resti Hardini, S.E., M.Si

Penelitian ini bertujuan untuk menganalisis pengaruh variasi produk, brand
image, dan word of mouth terhadap minat beli ulang konsumen minuman HAUS di
Store Pejaten. Metode peneitian yang digunakan yaitu metode kuantitatif dengan
pendekatan observasi. Populasi dalam penelitian ini adalah konsumen yang perna
membeli produk HAUS di Store Pejaten. Teknik pengambilan sampel
menggunakan purposive sampling dengan jumlah sampel sebanyak 100 responden.
Teknik pengumpulan data dilakukan melalui penyebaran kuesioner kepada
responden. Analisis data menggunakan uji validitas, uji reliabilitas, uji asumsi
klasik, dan analisis regresi linear berganda dengan bantuan program SPSS. Hasil
penelitian menunjukkan bahwa variasi produk, brand image dan word of mouth
berpengaruh positif dan signifikan terhadap minat beli ulang konsumen. Variabel
brand image memiliki berpengaruh paling dominan dalam meningkatkan minat beli
ulang konsumen. Temuan penelitian ini memberikan implikasi bahwa perusahaan
perlu meningkatkan inovasi variasi produk, memperkuat citra merek, serta
mendorong komunikasi positif antar-konsumen untuk meningkatkan minat beli
ulang. Penelitian ini memiliki keterbatasan pada jumlah sampel dan objek
penelitian.

Kata kunci : Variasi Produk; Brand Image,Word Of Mouth dan Minat Beli Ulang



ABSTRACT

“THE INFLUENCE OF PRODUCT VARIETY, BRAND IMAGE, AND
WORD OF MOUTH ON REPURCHASE INTENTION OF HAUS
BEVERAGES AT THE PEJATEN STORE, SOUTH JAKARTA.”

By : Vingky Sirait
NPM : 223402516406

The thesis under the guidance of Dr. Resti Hardini, S.E., M.Sc

This study aims to analyze the effect of product variation, brand image, and
word of mouth on the repurchase intention of HAUS beverage consumers at the
Pejaten Store. The research method used is a quantitative method with an
observational approach. The population in this study consists of consumers who
have previously purchased HAUS products at the Pejaten Store. The sampling
technique used is purposive sampling with a total sample of 100 respondents. Data
were collected through the distribution of questionnaires to respondents. Data
analysis was conducted using validity tests, reliability tests, classical assumption
tests, and multiple linear regression analysis with the assistance of the SPSS
program.

The results of the study indicate that product variation, brand image, and
word of mouth have a positive and significant effect on consumers' repurchase
intention. The brand image variable has the most dominant influence in increasing
consumers' repurchase intention. The findings of this study imply that companies
need to enhance product variation innovation, strengthen brand image, and
encourage positive communication. among consumers in order to increase
repurchase intention. This study has limitations related to the number of samples
and the research object.

Keywords: Product Variation, Brand Image, Word of Mouth, Repurchase
Intention
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