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ABSTRAK 

Universitas Nasional Fakultas Ilmu Sosial dan Ilmu Politik 

Program Studi Magister Administrasi Publik 

TESIS 

 

Nama : M. Erik Purnomo 

Progam Studi : Administrasi Publik 

Judul : Akuntabilitas Dan Transparansi Komunikasi Pemerintah 

Melalui Media Sosial Di Kementrian Ketenagakerjaan RI 

Pembimbing : Dr. Mary Ismowati, M.Si 

 

Tujuan penelitian ini adalah untuk menganalisis akuntabilitas dan 

transparansi komunikasi pemerintah melalui media sosial Kementrian 

Ketenagakerjaan RI. 

Metode penelitian menggunakan metode Kualitatif berpendekatan Studi 

Kasus. Teknik pengumpulan data menggunakan wawancara, observasi dan 

dokumentasi. Informan penelitian terdiri dari Admin media sosial Kemnaker RI, 

Kasubag Tata Usaha Humas RI dan masyarakat yang mengikuti media sosial 

Kemnaker RI. Teknik pemeriksaan data terdiri dari Uji Kredibilitas (Credibility), 

Uji Transferabilitas (Transferability), Uji Dependabilitas (Dependability), Uji 

Obyektivitas (Confirmability). Teknis analisis data terdiri dari Reduksi Data, 

Penyajian Data dan Verifikasi Data. 

Hasil analisis menunjukkan: 1) Akuntabilitas komunikasi Kemnaker RI 

melalui media sosial tercermin dari prosedur internal yang ketat, mulai 

pengambilan keputusan berbasis data, verifikasi lintas unit, hingga monitoring 

melalui SIM-Kom. Hal ini menunjukkan akuntabilitas administratif yang kuat, 

meski akuntabilitas substantif masih terbatas karena informasi yang ditampilkan 

lebih bersifat umum dan promotif, sementara detail teknis seperti anggaran, risiko, 

dan mitigasi jarang disajikan. 2) Transparansi komunikasi Kemnaker di media 

sosial ditopang oleh regulasi, SOP, PPID, serta audit internal dan eksternal. Namun, 

praktiknya masih dominan berupa ringkasan infografis, siaran pers, atau video 

edukatif tanpa tautan ke dokumen resmi. Transparansi yang ada cenderung 

formalitas, sehingga publik belum memperoleh akses informasi detail secara 

mudah. 

 

Kata Kunci : Akuntabilitas, Transparansi, Media Sosial, Kementerian 

Ketenagakerjaan, Kemnaker 
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ABSTRACT 

National University, Faculty of Social and Political Sciences 

Master of Public Administrative Study Program 

THESIS 

 

Name : M. Erik Purnomo 

Study Progam : Public Administration 

Title : Accountability and Transparency of Government 

Communication through Social Media of the Ministry of 

Manpower of the Republic of Indonesia 

Counsellor : Dr. Mary Ismowati, M.Si 

 

The purpose of this study is to analyze the accountability and transparency of 

government communication through the social media of the Ministry of Manpower 

of the Republic of Indonesia. 

The research method uses a Qualitative method with a Case Study approach. 

Data collection techniques use interviews, observations and documentation. The 

research informants consisted of the social media admin of the Ministry of 

Manpower of the Republic of Indonesia, the Secretary General of the Ministry of 

Manpower of the Republic of Indonesia and the public who follow the social media 

of the Ministry of Manpower of the Republic of Indonesia. The data examination 

technique consists of a Credibility Test, a Transferability Test, a Dependability Test, 

and a Confirmability Test. Technical data analysis consists of Data Reduction, Data 

Presentation and Data Verification. 

The results of the analysis showed: 1) The accountability of the Indonesian 

Ministry of Manpower through social media is reflected in strict internal 

procedures, starting from data-based decision-making, cross-unit verification, to 

monitoring through SIM-Kom. This demonstrates strong administrative 

accountability, although substantive accountability is still limited as the information 

displayed is more general and promotive, while technical details such as budget, 

risk, and mitigation are rarely presented. 2) The transparency of the Ministry of 

Manpower's communication on social media is supported by regulations, SOPs, 

PPID, as well as internal and external audits. However, the practice is still dominant 

in the form of infographic summaries, press releases, or educational videos without 

links to official documents. The existing transparency tends to be formal, so the 

public has not easily access detailed information. 

 

Keywords : Accountability, Transparency, Social Media, Ministry of 

Manpower, Ministry of Manpower 
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