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ABSTRAK 

 

Perkembangan media sosial, khususnya Instagram, telah mengubah cara 

pasangan Generasi Z mengekspresikan hubungan romantisnya di ruang digital. 

Aktivitas memposting konten romantis tidak hanya menjadi bentuk ekspresi diri, 

tetapi juga melibatkan proses komunikasi dan pertimbangan terhadap pasangan. 

Penelitian ini bertujuan untuk memahami proses negosiasi komunikasi antarpribadi 

pasangan Gen Z dalam memposting konten romantis di Instagram dengan 

menggunakan Teori Negosiasi Wajah (Face Negotiation Theory) yang 

dikemukakan oleh Stella Ting-Toomey, khususnya melalui konsep Self Construal 

dan Face Concern. Penelitian ini menggunakan pendekatan kualitatif dengan 

metode deskriptif dan melibatkan lima informan yang merupakan pasangan Gen Z 

aktif pengguna Instagram. Data dikumpulkan melalui wawancara mendalam dan 

diuji kredibilitasnya melalui teknik triangulasi. Hasil penelitian menunjukkan 

bahwa keputusan memposting konten romantis merupakan hasil dari proses 

negosiasi dalam hubungan. Orientasi Interdependent Self Construal mendorong 

terciptanya diskusi dan kesepakatan bersama, sedangkan Independent Self 

Construal lebih menekankan preferensi pribadi. Selain itu, perbedaan orientasi 

Face Concern yaitu Self Face, Other Face, dan Mutual Face mempengaruhi arah 

negosiasi, tingkat kompromi, serta potensi konflik dalam hubungan. Penelitian ini 

menyimpulkan bahwa keberhasilan negosiasi komunikasi dalam memposting 

konten romantis di Instagram dipengaruhi oleh keselarasan antara orientasi Self 

Construal dan Face Concern dalam hubungan. 

 

Kata Kunci: Negosiasi Komunikasi, Self Construal, Face Concern, Pasangan 

Gen Z, Instagram   
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ABSTRACT 

The development of social media, particularly Instagram, has changed the way 

Generation Z couples express their romantic relationships in digital spaces. Posting 

romantic content is not only a form of self-expression but also involves a process 

of communication and consideration towards their partner. This study aims to 

understand the process of interpersonal communication negotiation among Gen Z 

couples in posting romantic content on Instagram by using Stella Ting-Toomey's 

Face Negotiation Theory, particularly through the concepts of Self Construal and 

Face Concern. This study uses a qualitative approach with a descriptive method 

and involves five informants who are Gen Z couples actively using Instagram. Data 

were collected through in-depth interviews and its credibility was tested using 

triangulation techniques. The results of the study indicate that the decision to post 

romantic content is the result of a negotiation process within the relationship. The 

Interdependent Self Construal orientation encourages discussion and mutual 

agreement, whereas the Independent Self Construal emphasizes personal 

preferences. In addition, differences in Face Concern orientation, namely Self Face, 

Other Face, and Mutual Face, affect the direction of negotiation, the level of 

compromise, and the potential for conflict in relationships. This study concludes 

that the success of communication negotiation in posting romantic content on 

Instagram is influenced by the alignment between Self Construal and Face Concern 

orientations in a relationship. 

 

Keywords: Communication Negotiation, Self Construal, Face Concern, Gen Z 

Couples, Instagram 
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