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ABSTRAK
PENGARUH KONTEN PRODUK SUSU BEAR BRAND
TERHADAP MINAT BELI FOLLOWERS AKUN TIKTOK

@bearbrand_indonesia

Oleh:

Bimo Agung Laksono

223516416562

Tugas Akhir, di bawah bimbingan Dr. Dra. Nuriyati Samatan, M.Ag.

Penelitian ini menganalisis pengaruh konten produk susu bear brand terhadap
minat beli followers akun tiktok @bearbrand indonesia. Dimana berawal dari pesatnya
pertumbuhan dan penggunaan media sosial, penelitian ini bertujuan menilai minat beli
susu bear brand pada followers tiktok akun (@bearbrand indonesia. Metode yang
digunakan adalah pendekatan kuantitatif melalui kuesioner. Hasil analisis menunjukan:
(1) Konten produk susu bear brand berpengaruh positif terhadap minat beli (koefisien
0,602 ; t hitung 7,464 ; sig. 0,000) terutama-dipicu oleh konten yang menarik serta brand
ambasador yang membantu dalam promosi produk. (2) Konten produk susu bear brand
juga meningkatkan minat beli (mean 4,16) karena memiliki kemudahan untuk dibagikan
ke orang lain, konten yang menarik, serta konten yang berbeda dari konten susu lain. Hal
ini menjelaskan bahwa, promosi digital terbukti efektif dalam menarik perhatian dan
minat beli produk susu bear brand, sehingga layak dijadikan strategi pemasaran bagi PT

Nestle Indonesia ataupun industri lainnya.

Kata kunci : Analisis, Konten Produk Susu, Minat Beli, Promosi Digital
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ABSTRACT

The Influence of Bear Brand Milk Product Content on the Purchase Interest
of Followers of the TikTok Account @bearbrand_indonesia

By:
Bimo Agung Laksono
223516416562

Final Project, under the supervision of Dr. Dra. Nuriyati Samatan, M.Ag.

This study analyzes the effect of Bear Brand milk product content on purchase
intention followers of the TikTok account @bearbrand indonesia. Against the
background of the rapid growth and widespread use of social media, this research aims to
examine the purchase intention of Bear Brand milk among followers of the TikTok
account @bearbrand indonesia. The method employed is'a quantitative approach using
a questionnaire. The results of the analysis show that: (1) Bear Brand milk product content
has a positive effect on purchase intention (coefficient 0.602; t-value 7.464; significance
0.000), mainly driven by engaging content and the presence of brand ambassadors that
support product promotion. (2) Bear Brand milk product content also increases purchase
intention (mean 4.16) due to its ease of being shared with others, attractive content, and
content that is distinct from other milk product content. These findings indicate that
digital promotion is proven to be effective in attracting attention and increasing purchase
intention for Bear Brand milk products, thus making it a viable marketing strategy for PT
Nestle Indonesia and other industries.

Keywords: Analysis, Milk Product Content, Purchase Intention, Digital Promotion
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