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ABSTRAK 

PENGARUH KUALITAS PRODUK, DIGITAL MARKETING, DAN 

PERSEPSI HARGA TERHADAP KEPUTUSAN PEMBELIAN PRODUK 

FACE WASH KAHF DI JAKARTA SELATAN 

Oleh:  

Muhammad Fathan Mubiinaa 

NPM: 213402516219 

Tugas Akhir, dibawah bimbingan Dr. Drs. Suadi Sapta Putra, M.Si.M. 

Fokus penelitian ini adalah untuk menganalisis pengaruh kualitas produk, 

digital marketing, dan persepsi harga terhadap keputusan pembelian konsumen 

Face wash Kahf di Jakarta Selatan. Penelitian ini menggunakan pendekatan 

kuantitatif dengan metode pengumpulan data melalui kuesioner yang disebarkan 

kepada konsumen Face wash Kahf di Jakarta Selatan. Data yang terkumpul 

kemudian dianalisis menggunakan analisis regresi linear berganda dengan bantuan 

program SPSS versi 25.0. Hasil analisis menunjukkan bahwa kualitas produk, 

digital marketing, dan persepsi harga berpengaruh positif dan signifikan terhadap 

keputusan pembelian. Uji parsial (uji t) menunjukkan bahwa masing-masing 

variabel independen memiliki nilai signifikansi di bawah batas yang ditentukan, 

yang berarti semakin baik kualitas produk, semakin efektif digital marketing, dan 

semakin positif persepsi harga, maka semakin tinggi pula keputusan pembelian 

konsumen terhadap Face wash Kahf. 

 

Kata Kunci: Kualitas Produk, Digital Marketing, Persepsi Harga, Keputusan 

Pembelian, Face wash Kahf. 
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ABSTRACT 

THE EFFECT OF PRODUCT QUALITY, DIGITAL MARKETING, AND 

PRICE PERCEPTION ON PURCHASE DECISIONS FOR KAHF FACE 

WASH PRODUCTS IN SOUTH JAKARTA 

By:  

Muhammad Fathan Mubiinaa 

NPM: 213402516219 

Thesis, under the guidance Dr. Drs. Suadi Sapta Putra, M.Si.M. 

The focus of this study is to analyze the influence of product quality, digital 

marketing, and price perception on consumer purchasing decisions of Kahf Face 

Wash in South Jakarta. This study uses a quantitative approach with a data 

collection method through questionnaires distributed to Kahf Face Wash 

consumers in South Jakarta. The collected data were then analyzed using multiple 

linear regression analysis with the help of the SPSS version 25.0 program. The 

results of the analysis show that product quality, digital marketing, and price 

perception have a positive and significant effect on purchasing decisions. The 

partial test (t-test) shows that each independent variable has a significance value 

below the specified limit, which means that the better the product quality, the more 

effective digital marketing, and the more positive the price perception, the higher 

the consumer purchasing decision for Kahf Face Wash. 

 

Keywords: Product Quality, Digital Marketing, Price Perception, Purchasing 

Decision, Kahf Face wash. 
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