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ABSTRAK

PENGARUH BRAND IMAGE, KUALITAS PELAYANAN, DAN SOCIAL
MEDIA MARKETING TERHADAP KEPUTUSAN ORANG TUA DALAM
MEMILIH SMP MUHAMMADIYAH 8 JAKARTA SELATAN

Oleh:
Fazriah Melinasari NPM: 223402516095
Tugas akhir, dibawah bimbingan Dr. Resti Hardini, S.E., M.Si.

Penelitian bertujuan melakukan analisis pengaruh Brand Image, Kualitas
Pelayanan, dan Social Media Marketing Terhadap Keputusan Orang Tua Dalam
Memilih SMP Muhammadiyah 8 Jakarta Selatan. Penelitian ini menggunakan data
primer dengan bentuk penyebaran kuesioner kepada 95 orang tua siswa/i baru SMP
Muhammadiyah 8 Jakarta Selatan Periode Tahun 2025/2026. Teknik analisis data
penelitian menggunakan analisis regresi linear berganda dan pengolahan data
melalui SPSS (Statistical Package for Social Scientces) versi 26.0. Hasil penelitian
bahwa variabel brand image berpengaruh positif dan signifikan terhadap keputusan
orang tua dalam memilihi SMP Muhammadiyah 8 Jakarta Selatan, variabel kualitas
pelayanan berpengaruh positif dan signifikan terhadap keputusan orang tua dalam
memilihi SMP Muhammadiyah 8 Jakarta Selatan, dan social media marketing
berpengaruh positif dan signifikan terhadap keputusan orang tua dalam memilihi
SMP Muhammadiyah 8 Jakarta Selatan.

Kata kunci: Brand Image, Kualitas Pelayanan, Social Media Marketing, dan
Keputusan Orang Tua.
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ABSTRACT

THE INFLUENCE OF BRAND IMAGE, SERVICE QUALITY, AND SOCIAL
MEDIA MARKETING ON PARENTS DECISIONS IN CHOOSING SMP
MUHAMMADIYAH 8 SOUTH JAKARTA

By:

Fazriah Melinasari

NPM: 223402516095

Thesis, under the guidance Dr. Resti Hardini, S.E., M.Si.

The study aims to analyze the influence of Brand Image, Service Quality, and Social
Media Marketing on Parents' Decisions in Choosing SMP Muhammadiyah 8 South
Jakarta. This study uses primary data in the form of distributing questionnaires to
95 parents of new students of SMP Muhammadiyah 8 South Jakarta for the
2025/2026 Period. The research data analysis technique uses multiple linear
regression analysis and data processing through the SPSS (Statistical Package for
Social Sciences) version 26.0. The results of the study show that the brand image
variable has a positive and significant effect on parents' decisions in choosing SMP
Muhammadiyah 8 South Jakarta, the service quality variable has a positive and
significant effect on parents' decisions in choosing SMP Muhammadiyah 8 South
Jakarta, and social media marketing has a positive and significant effect on parents’
decisions in choosing SMP Muhammadiyah 8 South Jakarta.

Keywords: Brand Image, Quality Service, Social Media Marketing, and Purchasing
Parents
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