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ABSTRAK 

 

PENGARUH STRATEGI DIGITAL MARKETING, KUALITAS KONTEN 

DIGITAL, DAN KEPERCAYAAN PELANGGAN TERHADAP 

LOYALITAS KONSUMEN GEN Z PADA PRODUK KOSMETIK WARDAH 

GLASTING LIQUID LIP MELALUI PLATFORM TIKTOK DI JAKARTA 

TIMUR 

 

Oleh: 

Alya Salsabila 

NPM : 223402516295 

Tugas Akhir, dibawah bimbingan Dr. Rahayu Lestari, S.E., M.M. 

 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Strategi Digital 

Marketing, Kualitas Konten Digital, dan Kepercayaan Pelanggan terhadap Loyalitas 

Konsumen Gen Z pada produk kosmetik Wardah Glasting Liquid Lip melalui 

platform TikTok di Jakarta Timur. Populasi penelitian terdiri dari konsumen Gen Z 

yang pernah menggunakan produk Wardah Glasting Liquid. Teknik pengambilan 

sampel yang digunakan adalah purposive sampling. Data penelitian diperoleh 

melalui penyebaran kuesioner kepada 100 responden sebagai data primer. 

Selanjutnya, data dianalisis dengan menggunakan perangkat lunak SPSS versi 27. 

Hasil analisis menunjukkan bahwa variabel Strategi Digital Marketing (X1), 

Kualitas Konten Digital (X2), dan Kepercayaan Pelanggan (X3), berpengaruh 

positif dan signifikan terhadap Loyalitas Konsumen (Y). Temuan penelitian ini 

diharapkan dapat menjadi bahan pertimbangan Wardah dalam mengembangkan 

strategi digital marketing, kualitas konten digital, dan kepercayaan pelanggan guna 

meningkatkan loyalitas konsumen. 

 

Kata Kunci: Strategi Digital Marketing, Kualitas Konten Digital, Kepercayaan 

Pelanggan, Loyalitas Konsumen 
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ABSTRACT 

 

THE INFLUENCE OF DIGITAL MARKETING STRATEGY, DIGITAL 

CONTENT QUALITY, AND CUSTOMER TRUST ON GEN Z CONSUMER 

LOYALTY TOWARDS WARDAH GLASTING LIQUID LIP COSMETIC 

PRODUCTS THROUGH THE TIKTOK PLATFORM IN EAST JAKARTA 

 

By: 

Alya Salsabila 

Student ID: 223402516295 

Final Project, under the guidance of Dr. Rahayu Lestari, S.E., M.M 

 

 

This study aims to analyze the influence of Digital Marketing Strategy, Digital 

Content Quality, and Customer Trust on Gen Z Consumer Loyalty to Wardah 

Glasting Liquid Lip cosmetic products through the TikTok platform in East Jakarta. 

The study population consists of Gen Z consumers who have used Wardah Glasting 

Liquid products. The sampling technique used is purposive sampling. Research data 

were obtained by distributing questionnaires to 100 respondents as primary data. 

Furthermore, the data were analyzed using SPSS software version 27. The results 

of the analysis show that the variables Digital Marketing Strategy (X1), Digital 

Content Quality (X2), and Customer Trust (X3), have a positive and significant 

effect on Consumer Loyalty (Y). The findings of this study are expected to be a 

consideration for Wardah in developing digital marketing strategies, digital content 

quality, and customer trust to increase consumer loyalty. 

 

Keywords: Digital Marketing Strategy, Digital Content Quality, Customer Trust, 

Consumer Loyalty 
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