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ABSTRAK 

PENGARUH EMPLOYER BRANDING, REPUTASI PERUSAHAAN DAN 

E-RECRUITMENT TERHADAP NIAT MELAMAR PEKERJAAN 

GENERASI Z DI JAKARTA SELATAN 

 

Oleh:  

Achmad Fachrizal Ardiansyah 

NPM: 223402516365 

Tugas akhir dibimbing oleh Dyah Handayani, S.E., M.M. 

 

Penelitian ini bertujuan untuk menganalisis pengaruh employer branding, 

reputasi perusahaan, dan e-recruitment terhadap niat melamar pekerjaan pada 

Generasi Z di Jakarta Selatan. Latar belakang penelitian didasari tingginya tingkat 

pengangguran usia 20-28 tahun serta karakteristik Generasi Z yang selektif memilih 

perusahaan. Penelitian ini menggunakan pendekatan kuantitatif dengan metode 

survey terhadap 100 responden Generasi Z berusia 20-28 tahun yang berdomisili di 

Jakarta selatan dan sedang aktif mencari pekerjaan. Teknik pengambilan sampel 

menggunakan purposive sampling dan data dianalisis menggunakan regresi linier 

berganda dengan bantuan SPSS versi 25. Hasil penelitian menunjukkan bahwa 

employer branding, reputasi perusahaan, dan e-recruitment berpengaruh positif dan 

signifikan baik secara simultan maupun parsial terhadap niat melamar pekerjaan 

pada Generasi Z di Jakarta Selatan. Nilai koefisien determinasi (Adjusted R2) 

sebesar 91% mengindikasikan bahwa ketiga variabel independen mampu 

menjelaskan variasi niat melamar pekerjaan, sedangkan sisanya dipengaruhi oleh 

faktor lain di luar model penelitian. Penelitian ini diharapkan dapat menjadi 

referensi bagi perusahaan dalam merancang strategi rekrutmen yang lebih efektif 

serta memberikan kontribusi akademis dalam pengembangan ilmu manajemen 

sumber daya manusia, khususunya terkait perilaku pencarian kerja Generasi Z di 

era digital. 

 

Kata Kunci: employer branding, reputasi perusahaan, e-recruitment, niat melamar 

pekerjaan, Generasi Z. 



 

ABSTRACT 

THE EFFECT OF EMPLOYER BRANDING, COMPANY REPUTATION 

AND E-RECRUITMENT ON GENERATION Z'S JOB APPLICATION 

INTENTION IN SOUTH JAKARTA 

By: 

Achmad Fachrizal Ardiansyah 

NPM: 223402516365 

Thesis, under the guidance Dyah Handayani Dewi, S.E., M.M. 

 

This study aims to analyze the influence of employer branding, company 

reputation, and e-recruitment on job application intentions among Generation Z in 

South Jakarta. The background of the study is based on the high unemployment rate 

of 20-28 year olds and the characteristics of Generation Z who are selective in 

choosing companies. This study uses a quantitative approach with a survey method 

of 100 Generation Z respondents aged 20-28 years who live in South Jakarta and 

are actively looking for work. The sampling technique used purposive sampling and 

data were analyzed using multiple linear regression with the help of SPSS version 

25. The results show that employer branding, company reputation, and e-

recruitment have a positive and significant effect both simultaneously and partially 

on job application intentions among Generation Z in South Jakarta. The coefficient 

of determination (Adjusted R2) value of 91% indicates that the three independent 

variables are able to explain variations in job application intentions, while the rest 

is influenced by other factors outside the research model. This study is expected to 

be a reference for companies in designing more effective recruitment strategies and 

provide academic contributions in the development of human resource 

management science, especially related to the job search behavior of Generation Z 

in the digital era. 

 

Keywords: employer branding, company reputation, e-recruitment, job application 

intention, Generation Z. 
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