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ABSTRAK
PENGARUH EMPLOYER BRANDING, REPUTASI PERUSAHAAN DAN
E-RECRUITMENT TERHADAP NIAT MELAMAR PEKERJAAN
GENERASI Z DI JAKARTA SELATAN

Oleh:

Achmad Fachrizal Ardiansyah
NPM: 223402516365

Tugas akhir dibi
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ABSTRACT
THE EFFECT OF EMPLOYER BRANDING, COMPANY REPUTATION
AND E-RECRUITMENT ON GENERATION Z'S JOB APPLICATION
INTENTION IN SOUTH JAKARTA
By:
Achmad Fachrizal Ardiansyah
NPM: 223402516365
Thesis, under the guidance Dyah Handayani Dewi, S.E., M.M.
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