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ABSTRAK

PERAN MEDIA SOSIAL SEBAGAI VARIABEL MODERASI PADA
PENGARUH SELF-CONTROL DAN MANAJEMEN KEUANGAN
TERHADAP PERILAKU KONSUMTIF PANGAN GENERASI Z PADA
ERA DIGITAL DI JAKARTA TIMUR

Oleh:
Clarissa Damayanti Indriansyah
NPM 223402516161

Tugas akhir dibawah bimbingan, Dr. Elwisam, S.E., M.M.

Penelitian ini bertujuan untuk menganalisis pengaruh Self~-Control dan
manajemen keuangan terhadap perilaku konsumtif pangan Generasi Z di Jakarta
Timur, serta menguji peran media sosial sebagai variabel moderasi. Data primer
diperoleh melalui penyebaran kuesioner secara daring kepada 119 responden yang
ditentukan dengan teknik purposive sampling. Penelitian ini menggunakan metode
Structural Equation Modeling—Partial Least Squares (SEM-PLS) dengan bantuan
aplikasi SmartPLS 4.0. Hasil penelitian menunjukkan bahwa Self-Control
berpengaruh negatif dan signifikan terhadap perilaku konsumtif pangan.
Manajemen keuangan dan media sosial berpengaruh positif dan signifikan terhadap
perilaku konsumtif pangan. Media sosial tidak mampu memoderasi hubungan
antara Self-Control dan perilaku konsumtif pangan, namun mampu memoderasi
hubungan antara manajemen keuangan dan perilaku konsumtif pangan secara
negatif dan signifikan. Penelitian ini memberikan kontribusi dalam pengembangan
kajian manajemen keuangan personal, khususnya dalam memahami perilaku
konsumtif Generasi Z di era digital.

Kata kunci: self-control, manajemen keuangan, media sosial, perilaku konsumtif
pangan, Generasi Z.
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ABSTRACT

THE ROLE OF SOCIAL MEDIA AS A MODERATING VARIABLE IN THE
EFFECT OF SELF-CONTROL AND FINANCIAL MANAGEMENT ON
GENERATION Z°S FOOD CONSUMPTIVE BEHAVIOR IN THE DIGITAL
ERA IN EAST JAKARTA

By:
Clarissa Damayanti Indriansyah
NPM 223402516161

Final Project under the guidance of , Dr. Elwisam, S.E., M.M.

This study aims to analyze the effect of Self-Control and financial
management on food consumptive behavior among Generation Z in East Jakarta,
as well as to examine the role of social media as a moderating variable. Primary
data were collected through an online questionnaire distributed to 119 respondents
selected using purposive sampling. This research employed the Structural Equation
Modeling—Partial Least Squares (SEM-PLS) method with the assistance of
SmartPLS 4.0 software. The results indicate that Self-Control has a negative and
significant effect on food consumptive behavior. Financial management and social
media have positive and significant effects on food consumptive behavior. Social
media does not moderate the relationship between Self-Control and food
consumptive behavior, however, it significantly and negatively moderates the
relationship between financial management and food consumptive behavior. This
study contributes to the development of personal financial management literature,
particularly in understanding Generation Z’s consumptive behavior in the digital
era.

Keywords: self-control, financial management, social media, food consumptive
behavior, Generation Z.
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