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ABSTRAK

Pengaruh Harga, Ambience, dan Word of Mouth Terhadap Minat Kunjung
Konsumen di Ichiban Sushi Kalibata City Square

Oleh:

Muhammad Rofiq Amirzain

223404516018

Tugas Akhir di bawah bimbingan Anisa Putri Kusumaningrum, S.ST.Par., M.M.

Penelitian ini bertujuan untuk menganalisis pengaruh harga, ambience, dan word of
mouth terhadap minat kunjung konsumen di Ichiban Sushi Kalibata City Square.
Penelitian ini menggunakan metode kuantitatif dengan teknik pengumpulan data
melalui kuesioner yang disebarkan kepada 100 responden. Penentuan jumlah
sampel dilakukan menggunakan rumus Slovin dengan teknik purposive sampling.
Data dikumpulkan menggunakan skala Likert dan dianalisis menggunakan metode
Partial Least Square (PLS). Hasil penelitian menunjukkan bahwa variabel harga dan
ambience tidak berpengaruh positift dan signifikan terhadap minat kunjung
konsumen di Ichiban Sushi Kalibata City Square. Sebaliknya, variabel word of
mouth memiliki pengaruh positif dan signifikan terhadap minat kunjung konsumen.
Dari seluruh variabel yang diteliti, word of mouth menjadi faktor yang paling
dominan dalam memengaruhi minat kunjung konsumen. Hal ini menunjukkan
bahwa rekomendasi serta pengalaman konsumen yang dibagikan kepada orang lain
memiliki peran penting dalam mendorong minat kunjung dibandingkan faktor

harga dan suasana restoran.

Kata Kunci: harga, ambience, word of mouth, minat kunjung, Ichiban Sushi

Kalibata City Square.
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ABSTRACT

The Influence of Price, Ambience, and Word of Mouth on Consumers’

Visiting Intention at Ichiban Sushi Kalibata City Square

By:
Muhammad Rofiq Amirzain
223404516018

Final Project under the supervision of of Anisa Putri Kusumaningrum, S.ST.Par.,

MM.

This study aims to analyze the influence of price, ambience, and word of mouth on
consumers " visiting intention at Ichiban Sushi Kalibata City Square. This research
employs a quantitative approach with data collected through questionnaires
distributed to 100 respondents. The sample size was determined using the Slovin
formula with a purposive sampling technique. Data were measured using a Likert
scale and analyzed using the Partial Least Square| (PLS) method. The results
indicate that price and ambience do not have a positive and significant effect on
consumers’ visiting intention at Ichiban Sushi Kalibata City Square. In contrast,
word of mouth has a positive. and significant influence on consumers’ visiting
intention. Among all the variables examined, word of mouth is the most dominant
factor affecting consumers’ visiting intention. This finding suggests that
recommendations and shared consumer experiences play a more important role in

encouraging visiting intention than price and restaurant ambience.

Keywords: price, ambience, word of mouth, visiting intention, Ichiban Sushi

Kalibata City Square.
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