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ABSTRAK

Nama : Achmad Naufal
NIM 203516516298
Program Studi : Ilmu Komunikasi / Public Relations

Judul Skripsi : Strategi Komunikasi Humas Kementerian Perdagangan Dalam
Merespon Pemberitaan Negatif Dalam Impor Gula di Media
Online Detik.com.

Pembimbing : Dr. Nurhasanah Haspiaini, M.Si

Penelitian ini menganalisis strategi komunikasi kehumasan Kementerian
Perdagangan Republik Indonesia dalam merespons pemberitaan negatif terkait isu
impor gula di media daring Detik.com. Fenomena pemberitaan negatif di media
online memiliki dampak signifikan terhadap citra institusi pemerintah, yang
menuntut respons komunikasi Kkrisis yang adaptif dan kredibel. Dengan
menggunakan pendekatan kualitatif deskriptif dan kerangka teori Situational Crisis
Communication Theory (SCCT) oleh W. Timothy Coombs, penelitian ini
mengidentifikasi empat strategi utama yang diterapkan: penyangkalan (deny),
pengurangan dampak (diminish), pemulihan citra (rebuild), dan penguatan citra
(bolstering). Hasil penelitian menunjukkan  bahwa Humas Kementerian
Perdagangan secara proaktif melakukan klarifikasi atas tuduhan (deny),
menjelaskan kebijakan impor sebagal solusi temporer untuk stabilitas harga
(diminish), meningkatkan 'transparansi data dan dialog dengan pemangku
kepentingan (rebuild), serta menonjolkan kontribusi positif kementerian dalam
menjaga ketahanan pangan nasional (bolstering). Implementasi strategi-strategi ini
secara terintegrasi terbukti efektif ‘dalam meluruskan informasi, meredam
keresahan publik, dan memperkuat citra positif lembaga di tengah dinamika
informasi digital yang cepat. Penelitian ini berkontribusi pada literatur komunikasi
krisis pemerintah, khususnya dalam konteks pengelolaan isu sensitif di media
online.

Kata Kunci: Strategi Komunikasi, Humas Pemerintah, Pemberitaan Negatif,
Impor Gula, Detik.com, Situational Crisis Communication Theory (SCCT).
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ABSTRACT

Name : Achmad Naufal

NIM 203516516298

Study Program  : llmu Komunikasi / Public Relations

Title : The Ministry of Trade's Public Relations Communication

Strategy in Responding to Negative News on Sugar Imports in
the Online Media Detik.com
Counsellor : Dr. Nurhasanah Haspiaini, M.Si

This study analyzes the public relations communication strategy of the Ministry of
Trade of the Republic of Indonesia in responding to negative news related to sugar
imports in the online media Detik.com. The phenomenon of negative news in online
media has a significant impact on the image of government institutions, which
requires an adaptive and credible crisis communication response. Using a
descriptive qualitative approach and the theoretical framework of Situational
Crisis Communication Theory (SCCT) by W. Timothy Coombs, this study identifies
four main strategies implemented: denial, reduction of impact (diminish), image
recovery (rebuild), and image strengthening (bolstering). The results show that the
Ministry of Trade's Public Relations proactively clarified the accusations (deny),
explained the import policy as a temparary solution for price stability (diminish),
increased data transparency and dialogue with stakeholders (rebuild), and
emphasized the ministry's positive contribution to maintaining national food
security (bolstering). The integrated implementation of these strategies proved
effective in correcting information, reducing public unrest, and strengthening the
positive image of the institution amidst the rapid dynamics of digital information.
This research contributes to the literature on government crisis communication,
particularly in the context of managing sensitive issues in online media.

Keywords: Communication Strategy, Government Public Relations, Negative
News, Sugar Imports, Detik.com, Situational Crisis Communication Theory
(SCCT).
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