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ABSTRAK 

Nama                     : Wulan Anggraeni   

NPM                      : 213516516489  

Judul Penelitian       : Pemanfaatan Instagram Sebagai Media Branding Universitas Siber Asia 

Dalam Perspektif Integrated Marketing Communication (IMC) (Studi Deskriptif Kualitatif 

Terhadap Akun Media Instagram @univsiberasia)  

Penelitian ini bertujuan untuk mengetahui bagaimana pemanfaatan media sosial Instagram 

digunakan sebagai media branding oleh Universitas Siber Asia dalam perspektif Integrated 

Marketing Communication (IMC). Di tengah persaingan antar perguruan tinggi serta 

perubahan perilaku komunikasi digital generasi muda, Instagram menjadi media strategis 

dalam menyampaikan pesan institusi secara visual dan interaktif. Universitas Siber Asia 

sebagai universitas pembelajaran jarak jauh memanfaatkan akun @univsiberasia untuk 

menjangkau audiens luas melalui konten edukatif, promosi program studi, serta membangun 

identitas institusi. Penelitian ini menggunakan pendekatan kualitatif deskriptif dengan 

paradigma konstruktivis dan teknik pengumpulan data berupa wawancara mendalam kepada 

key informan dan informan yang merupakan pengikut akun Instagram @univsiberasia. Hasil 

penelitian menunjukkan bahwa pemanfaatan Instagram oleh Universitas Siber Asia meliputi 

lima komponen IMC: advertising, direct marketing, salespromotion, public relations, dan 

personal selling, yang seluruhnya diintegrasikan secara konsisten dalam membangun brand 

awareness, menciptakan hubungan personal dengan audiens, serta memperkuat kredibilitas 

institusi sebagai universitas daring modern. Penelitian ini memberikan kontribusi teoritis dan 

praktis terhadap pengembangan strategi komunikasi pemasaran digital di sektor pendidikan 

tinggi.  

Kata Kunci: Instagram, Media Sosial, Media Branding, Universitas Siber Asia, 

Integrated Marketing Communication (IMC), Komunikasi Pemasaran Digital . 
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UNIVERSITAS NASIONAL 

ABSTRACT 

Name                     : Wulan Anggraeni   

NPM                      : 213516516489  

Thesis Tile        : Utilization of Instagram  as a Brnding Media for Universitas Siber Asia in 

the Perspective Integrated Marketing Communication (IMC) (Qualitative Descriptive Study on 

Instagram Social Media Accounts @univsiberasia)  

This research aims to find out how the utilization of Instagram social media is used as a 

branding media by Universitas Siber Asia in the perspective of Integrated Marketing 

Communication (IMC). In the midst of competition between universities and changes in the 

digital communication behavior of the younger generation, Instagram is a strategic medium in 

conveying institutional messages visually and interactively. Siber Asia University as a distance 

learning university utilizes the @univsiberasia account to reach a wide audience through 

educational content, promotion of study programs, and building institutional identity. This 

research uses a descriptive qualitative approach with a constructivist paradigm and data 

collection techniques in the form of in-depth interviews with key informants and informants 

who are followers of the @univsiberasia Instagram account. The results showed that the 

utilization of Instagram by Universitas Siber Asia includes five IMC components: advertising, 

direct marketing, sales promotion, public relations, and personal selling, all of which are 

consistently integrated in building brand awareness, creating personal relationships with 

audiences, and strengthening the institution's credibility as a modern online university. This 

research provides theoretical and practical contributions to the development of digital 

marketing communication strategies in the higher education sector.  

Keywords: Instagram, Social Media, Media Branding, Asian Cyber University, 

Integrated Marketing Communication (IMC). 

 

 

 

 

 

 

 

 

 


