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ABSTRAK

Nama : Andhika Masrur
Program Studi . llmu Komunikasi
Judul . Strategi Komunikasi Tim Pemandu “Benteng Walking

Tour” dalam Mempromosikan Budaya Tionghoa Benteng

Pembimbing : Dr. Dra. Nuriyati Samatan, M.Ag.

Penelitian bertujuan mendeskripsikan strategi komunikasi antarbudaya yang
mindful sebagaimana dirumuskan dalam lIdentity Negotiation Theory Stella Ting-
Toomey. Penelitian ini menggunakan pendekatan kualitatif deskriptif. Teknik
pengumpulan data meliputi observasi partisipatif selama pelaksanaan tur,
wawancara mendalam dengan pemandu, peserta, dan pengelola program, serta
dokumentasi berupa materi promosi, brosur daring, dan catatan lapangan. Analisis
data akan mengikuti model Miles & Huberman: pengumpulan, reduksi, penyajian,
dan verifikasi data. Kerangka teori yang digunakan adalah Identity Negotiation
Theory karya Ting-Toomey, khususnya model mindful intercultural
communication, yang menekankan keefektivan, kelayakan, dan kepuasan dalam
interaksi lintas budaya. Keabsahan data diuji melalui triangulasi teknik untuk
memastikan kredibilitas, konsistensi, dan konfirmabilitas temuan. Penelitian ini
menyimpulkan bahwa Benteng Walking Tour berhasil menerapkan delapan
komponen Mindful Intercultural Communication dalam strategi komunikasi
antarbudaya. Pemandu menunjukkan penguasaan budaya lokal, motivasi tinggi,
serta komunikasi adaptif. Teknik bercerita dan observasi nonverbal efektif
membangun interaksi lintas budaya. Strateginya mencakup perencanaan,
pelaksanaan Kkreatif, dan evaluasi berkelanjutan, memadukan komunikasi langsung
dan digital. Tur ini tak hanya edukatif, tapi juga ruang dialog budaya. Meski ada
tantangan, inovasi tim menunjukkan potensi keberlanjutan.

Kata kunci: strategi komunikasi; komunikasi antarbudaya, mindful intercultural
communication; identity negotiation theory; Benteng Walking Tour.
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ABSTRACT

Author : Andhika Masrur
Academic Program  : Communication Studies

Thesis : Communication Strategy of Guide Team from “Benteng
Walking Tour” on Promoting the Tionghoa Benteng Cuture

Counsellor : Dr. Dra. Nuriyati Samatan, M.Ag.

The study aims to describe mindful intercultural communication strategies, as
formulated in Stella Ting-Toomey's Identity Negotiation Theory. This study uses a
descriptive qualitative approach. Data collection techniques include participant
observation during the tour, in-depth interviews with guides, participants, and
program managers, and documentation in the form of promotional materials, online
brochures, and field notes. Data analysis will follow the Miles & Huberman model:
data collection, reduction, presentation, and verification. The theoretical framework
used is Ting-Toomey's Identity Negotiation Theory, specifically the mindful
intercultural ~ communication model, which' emphasizes effectiveness,
appropriateness, and satisfaction in cross-cultural interactions. Data validity was
tested through technical triangulation to ensure the credibility, consistency, and
confirmability of the findings. This study concluded that the Benteng Walking Tour
successfully implemented the eight components of Mindful Intercultural
Communication in its intercultural communication strategy. The guides
demonstrated mastery of local culture, high < motivation, and adaptive
communication. Storytelling techniques and nonverbal observation effectively
fostered cross-cultural interactions. The strategy included planning, creative
implementation, and ongoing evaluation, combining in-person and digital
communication. The tour was not only educational but also provided a space for
cultural dialogue. Despite challenges, the team's innovation demonstrated potential
for sustainability.

Keywords: communication strategy; intercultural communication; mindful
intercultural communication; identity negotiation theory; Benteng Walking Tour.
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