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ABSTRAK

Penelitian ini bertujuan untuk menganalisis strategi komunikasi pemasaran yang
diterapkan oleh PT. Fastindo Kreasi Utama (Fastpro) melalui media sosial
Instagram dalam meningkatkan brand awareness dan minat konsumen terhadap
produk properti. Penelitian ini menggunakan pendekatan kualitatif dengan
metode studi kasus. Data dikumpulkan melalui wawancara mendalam dengan
pihak manajemen dan tim pemasaran perusahaan, observasi konten Instagram
resmi perusahaan, serta dokumentasi aktivitas promosi. Analisis data dilakukan
secara deskriptif kualitatif dengan mengacu pada konsep bauran pemasaran
(Marketing Mix 7P), yang mencakup product, price, place, promotion, people,
process, dan physical evidence. Hasil penelitian menunjukkan bahwa strategi
komunikasi pemasaran Fastpro di Instagram memanfaatkan konten visual yang
estetik dan informatif, penggunaan fitur Instagram seperti Reels, Stories, dan
Live untuk meningkatkan interaksi, serta pengelolaan engagement melalui
kolom komentar dan direct message. Strategi ini terbukti efektif dalam
membangun citra merek profesional dan meningkatkan minat calon konsumen.
Integrasi elemen 7P dalam strategi komunikasi pemasaran digital Fastpro
mampu memperkuat daya saing perusahaan di pasar properti yang kompetitif.
Penelitian ini diharapkan dapat menjadi referensi praktis bagi perusahaan
properti lain dalam memanfaatkan media sosial sebagai sarana komunikasi
pemasaran Yyang efektif, = sekaligus memberikan kontribusi teoretis pada
pengembangan kajian strategi komunikasi pemasaran digital di Indonesia.

Kata Kunci: Strategi Komunikasi, Instagram, Brand Awareness, Marketing Mix
7P, Properti.
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ABSTRACT

This study aims to analyze the marketing communication strategy implemented
by PT. Fastindo Kreasi Utama (Fastpro) through Instagram to increase brand
awareness and consumer interest in property products. This study used a
qualitative approach with a case study method. Data were collected through in-
depth interviews with the company's management and marketing team,
observation of the company's official Instagram content, and documentation of
promotional activities. Data analysis was conducted using descriptive
qualitative methods, referring to the 7Ps of the marketing mix, which
encompasses product, price, place, promotion, people, process, and physical
evidence. The results show that Fastpro's marketing communication strategy on
Instagram utilizes aesthetic and informative visual content, utilizes Instagram
features like Reels, Stories, and Live to increase interaction, and manages
engagement through the comments section and direct messages. This strategy
has proven effective in building a professional brand image and increasing
interest from potential customers. The integration of the 7Ps elements into
Fastpro's digital marketing communication strategy strengthens the company's
competitiveness in the competitive property market. This research is expected to
serve as a practical reference for other property companies in utilizing social
media as an effective marketing communication tool, while also providing a
theoretical contribution to the development of digital marketing communication
strategy studies in Indonesia.

Keywords: Strategi Komunikasi, Instagram, Brand Awareness, Marketing Mix
7P, Properti.
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