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ABSTRAK 

 

PENGARUH KUALITAS PRODUK DAN PERSEPSI HARGA TERHADAP 

MINAT BELI ULANG  PRODUK SERUM SCARLETT MELALUI 

KEPUASAN KONSUMEN SEBAGAI VARIABEL INTERVENING 

DI TIKTOKSHOP 

 

Oleh :  

Mutiara Tri Anggraini  

NPM : 213402516291 

 

Tugas akhir di bawah bimbingan bapak Dr. Elwisam, S.E., M.M 

Penelitian ini bertujuan untuk mengetahui apakah  Kualitas Produk dan Persepsi 

Harga berpengaruh terhadap Minat Beli Ulang produk serum Scarlett di TikTok 

Shop, dengan Kepuasan Konsumen sebagai variabel yang menjembatani (mediasi). 

Metode yang digunakan dalam penelitian ini adalah kuantitatif dengan pendekatan 

Partial Least Square Structural Equation Modeling (PLS-SEM) melalui aplikasi 

SmartPLS versi 4.0. Data dikumpulkan dari 100 responden yang pernah membeli dan 

menggunakan serum Scarlett di TikTok Shop.  

Hasil penelitian menunjukkan bahwa Kualitas Produk berpengaruh langsung dan 

signifikan terhadap Minat Beli Ulang dan Kepuasan Konsumen, sedangkan Persepsi 

Harga hanya berpengaruh signifikan terhadap Kepuasan Konsumen, tetapi tidak 

langsung terhadap Minat Beli Ulang. Selain itu, Kepuasan Konsumen terbukti 

berpengaruh signifikan terhadap Minat Beli Ulang, serta memediasi pengaruh 

Persepsi Harga terhadap Minat Beli Ulang, namun tidak memediasi pengaruh 

Kualitas Produk terhadap Minat Beli Ulang.  

Kata Kunci: Kualitas Produk, Persepsi Harga, Kepuasan Konsumen, Minat Beli 

Ulang, TikTok Shop 



 
 

 
 

ABSTRACT 

 

THE EFFECT OF PRODUCT QUALITY AND PRICE PERCEPTION ON 

REPURCHASE INTENTION OF SCARLETT SERUM PRODUCTS THROUGH 

CONSUMER SATISFACTION AS AN INTERVENING VARIABLE 

IN TIKTOKSHOP 

 

By: 

Mutiara Tri Anggraini 

Number of Students: 213402516291 

 

Final assignment under the guidance of Dr. Elwisam, S.E., M.M. 

 

This study aims to determine whether Product Quality and Price Perception influence 

Repurchase Intention of Scarlett serum products in TikTok Shop, with Consumer 

Satisfaction as a mediating variable. The method used in this study was quantitative 

with a Partial Least Square Structural Equation Modeling (PLS-SEM) approach 

using the SmartPLS application version 4.0. Data were collected from 100 

respondents who had purchased and used Scarlett serum in TikTok Shop.  

 

The results of the study indicate that Product Quality has a direct and significant 

effect on Repurchase Intention and Consumer Satisfaction, while Price Perception 

only has a significant effect on Consumer Satisfaction, but not directly on Repurchase 

Intention. Furthermore, Consumer Satisfaction is proven to have a significant effect 

on Repurchase Intention, and mediates the effect of Price Perception on Repurchase 

Intention, but does not mediate the effect of Product Quality on Repurchase Intention. 

 

Keywords: Product Quality, Price Perception, Consumer Satisfaction, Repurchase 

Intention, TikTok Shop 
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